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FOREWORD 


In  the  early  part  of  1931,  the  Association  of  National 
Advertisers  issued  a  repo37t  imder  the  title  of  "The  Ad- 
vertising Budget"  presenting  the  results  of  a  study  of 
national  advertising  budgets  for  the  years  1929  and  1930. 

The  infonaation  presented  in  that  report  proved  of  such 
value  to  the  membership  that  there  resulted  a  demand  for 
the  study  to  be  continued  for  later  years.  The  question 
was  given  careful  consideration  by  the  Research  Council 
and  in  spite  of  ertremely  abnoimal  conditions  .it  was  de- 
cided to  undertake  a  similar  study  for  1932  and  1933. 

It  was  realized  that  because  of  the  uncertainty  of  condi- 
tions the  data  that  could  be  secured  on  this  yearns  plans 
would  necessarily  be  limited;  nevertheless,  it  was  felt 
that  accurate  figures  could  be  secured  for  1932  and  such 
information  as  co\ild  be  obtained  xinder  the  circumstances 
for  1933  would  be  of  unusual  interest.  This  proved  to  be 
the  case.  It  is  believed  that  the  report  will  be  of 
greater  value  than  the  previous  study  because  of  the  ccm- 
parison  we  are  now  able  to  make  with  previous  years  giving 
a  relationship  between  figures  for  1929,  1930,  1932  and 
1933. 

The  study  has  been  made  xinder  the  direction  of  a  special 
committee  of  which  Mr.  Cliff  Knoble  of  Chrysler  Corpora- 
tion is  Chaizman. 

Acknowled^nent  is  made  on  behalf  of  the  ccsnuLttee  to  mea^ 
bers  of  the  association  and  the  ccnipanies  who  are  not 
members  for  their  friendly  cooperation  in  supplying  facts 
on  their  advertising  budgets  which  made  this  sxirvey  pos- 
sible. 


July  1933 


"Pmxl  B.  West 
Idanaging  Director 
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INTHDDQCTION 


The  material  presented  in  this  report  is  based  on  infoimation 
supplied  by  257  national  advertisers  in  the  United  States  cov- 
ering actual  expenditures  in  1932  and  budget  allowances  in 
1933.  These  257  companies,  in  preparing  data  for  the  survey, 
filled  out  a  total  of  285  questionnaires  on  their  advertising 
budgets,  separate  budgets  being  maintained  in  seme  cases  for 
different  lines  of  products. 

The  report  also  compares  budget  figures  for  1932  and  1933  with 
figures  for  the  years  1929  and  1930  as  compiled  in  the  report 
entitled  "The  Advertising  Budget**  issued  by  the  Association  in 
January,  1931. 

part  I  presents  data  on  1933  advertising  appropriations.  It 
shows  the  length  of  time  for  which  budgets  were  prepared  in  ad- 
vance and  the  basis  upon  which  they  were  deteimined  together 
with  a  coii5)arative  analysis  of  1933  budgets  with  1932  actual  ex- 
penditures. It  also  tabulates  reports  from  72  advertisers  who 
did  not  till  out  questionnaires  for  the  survey  since  their  adver- 
tising expenditures  were  either  drastically  reduced  or  discontinued 
entirely  in  1932  and  1933. 

Part  II,  beginning  on  page  20,  is  devoted  to  an  analysis  of  the 
budgets  of  210  Consumer  Advertisers.  It  presents  figures  on  the 
relation  of  advertising  expenditures  to  net  sales  volume  for  the 
two  years. 

In  this  analysis,  advertising  budgets  are  broken  down  into  three 
general  classifications:   (1)  administrative  expenses  of  the  ad- 
vertising department;  (2)  space  production  costs  (art  work,  en- 
gravings, etc.);  and  (3)  expenditures  in  advertising  media,  or 
the  actual  cost  of  the  space  or  material  to  the  advertiser. 
Each  of  these  three  types  of  expenditures  is  shown  in  relation  to 
the  total  advertising  appropriation. 


Charts  Showing  Expenditures  in  Advertising  Ifedia 

A  series  of  charts,  beginning  on  page  26,  show  for  the  different 
groups  of  products,  the  percentage  of  the  total  appropriation 
spent  by  each  company  in  each  advertising  medium. 

The  number  of  companies  in  the  g2x>up  using  each  medium  is  indica- 
ted  at  the  top  of  each  column  and  a  vertical  black  bar,  from 
its  base  to  a  cross  bar,  indicates  the  percentage  of  the  ap- 


propriation  a  compaDy  spends  in  that  medium. 

The  figures  appearing  in  the  charts  indicate  the  average  percent- 
age of  the  total  appropriation  spent  in  each  medium,  based  on  the 
nxunber  of  companies  using  that  medium*  These  ayerages  will  not 
total  100^  for  each  group  since  each  one  is  based  only  on  the  com- 
panies using  that  particular  mediiam  and  not  necessarily  on  all 
companies  in  the  group* 

At  the  end  of  the  series  of  charts  on  pages  78  to  81,  inclusive, 
appear  tables  showing  a  conplete  brealcdown  of  the  advertising  bud- 
get for  each  group  of  products  in  1932  and  1933.  The  figures  rep- 
resent arithmetic  averages  and  will  total  100  per  cent  for  each 
group  since  they  are  based  on  both  users  and  non-users  of  each 
medium* 

In  part  III,  beginning  on  page  88,  will  be  found  an  analysis  of 
the  budgets  of  75  Industrial  Advertisers,  similar  to  that  for  Con- 
sumer Advertisers  in  Part  II* 

part  IV,  beginning  on  page  120,  includes  various  miscellaneous 
infoimation  related  to  the  general  subject  of  advertising  budgets, 
It  gives  a  brief  picture  of  the  manner  in  which  different  adver- 
tisers classify  sales  promotion  expenses,  it  shows  the  relative 
cost  of  radio  time  and  talent  and  it  includes  figures  on  the 
amount  of  advertising  material  charged  to  dealers*  It  also  pre- 
sents figures  for  a  small  nximbor  of  companies  showing  the  rela- 
tion of  export  advertising  expenditures  to  domestic  advertising 
expenditures  and  the  relation  of  export  advertising  to  export 
net  sales  volume* 

part  V  presents  comparative  figures  on  advertising  budgets  for 
the  years  1929,  1930,  1932  and  1933* 


Classification  of  Advertising  M&dia 

In  this  study  the  various  advertising  media  are  classified  as 
follows :  - 

llaga2dnes 

Newspapers 

Radio  broadcasting 

(a)  Time 

(b)  Talent 

Business  papers  (general  business  papers  such  as 

Nation* s  Business,  Business  Week, 
etc*) 
Trade  papers  (i*e*  publications  reaching  distrib- 
utors) 
Industrial  publications  (i*e.  publications  used 

for  products  sold  to 
industry) 
Farm  journals 
Outdoor  advertising 
Car  cards 
Direct  mail  (including  calendars) 

(a)  to  consumers 

(b)  to  dealers 
Dealer  helps 

Store  and  window  displays 

Free  goods  and  advertising  allowances 

Samples 

premiums 

Miscellaneous  (novelties,  etc*) 

House  organs 

Sales  and  service  literature   (eoccept  direct  mail) 

Conventions  and  exhibits 

Motion  pictures 

Price  lists  and  internal  publications   (except  house 

organs) 
Publicity 
All  other 


Definition  of  Tenns 

Net  Sales  Volume*     For  purposes  of  this  study,  net  sales  vol\ime 
represents  gross  sales  less   (1) returned  goods  and   (2)   allowances 
to  customers,  including  any  special  trade  discounts  but  not  tak- 
ing into  consideration  cash  discounts* 

Average*     The  aritlimetic  average  has  beaiused  throughout  this 
report* 


») 


Some  companies  reported  that  certain  items  such  as  price  lists, 
samples,  premiums,  etc*  were  not  included  in  the  advertising  ap- 
propriation but  were  diarged  against  the  sales  account  or  the 
general  overhead  expenses  of  the  business*  Other  ccmpanies 
charged  such  items  to  "sales  promotion"*   (See  page  120*) 

In  this  survey  only  those  itecis  are  included  which  are  charged 
by  the  reporting  company  to  its  advertising  appropriation. 

Throughout  the  report  the  1932  figures  represent  actual  expendi- 
tures fot  that  year  and  the  1933  figures  represent  budget  allow- 
ances* 


^ 
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Classification  of  Products  or  SerYice 

In  this  analysis,  ccii5)anies  have  been  classified  under  two  general 
headings:   (1)  Consumer  Advertisers,  i«e«,  companies  selling  such 
items  as  food,  drugs,  household  furnishings,  etc.  and  (2)  Industrial 
Advertisers  who  sell  principally  to  industry. 

Reports  on  the  285  advertising  budgets  included  in  the  survey  have 
been  classified  according  to  the  type  of  product  or  service  adver- 
tised, as  follows:  - 


Consumer  Advertisers 


Number 
of  Reports 


Agricultural  Equipment  &  Supplies* •••••••••••••• •••••••  8 

Automobiles*  •••• • • •  4 

Auto  Accessories  (sold  at  retail) •• ••••••••••••••••••••  6 

Auto  Trucks* ••• •••••••••• • 4 

Clothing  and  Accessories  (not  including 

knit  goods,  hosiery  and  underwear) •••••• •••  11 

Coffee  and  Tea. •••••• ••••••••••*•••••••• ••  5 

Confections.  ••• •••••• • ••  4 

Drugs  and  Toilet  Articles  (not  including  Proprie- 
tary Medicines  and  Drug  Sundries) •••••••••••••••••••  U 

Drug  Sundries* ••••••••••••••••••••• • *•• 9 

Electrical  Equipment  &  Supplies* •• *••••••*•  9 

Financial  &  Insurance* •  •••*•••••••• •*••*•*•*••••**  6 

KLoor  Coverings* •  ••• ••••••••••••••••••• ••  5 

Furniture  and  Home  Furnishings* •••••• ••  U 

Grocery  Products  (not  including  Coffee  &  Tea)**.*****,,  21 
Heating,  Air  Conditioning  and  Refrigeration 

Equipment  *....••,••••,•••••••••. ,••,,.•••.•••.•  8 

Household  Electrical  Appliances*,*** * ••••*  5 

Jewelry,  Clocks  and  Silverware*  ••**.*.•• , *  9 

Knit  Goods,  Hosiery  and  Underwear* * *••«...  5 

Office  Equipment  and  Supplies • • **  7 

paints  and  Varnishes* • •*•••* •**  7 

Petroleum  Products* •*••••• ,*** **•* ,  7 

Proprietary  Medicines* •*• 7 

Radio  Equipment  and  Supplies. •• •••.••••.*••••••.,  5 

Shoes*  •••.•..... •••••• ••• 8 

Textiles ...••.•,•••, *,*• • .,.,  8 

Travel  and  Transportation*.,,,, •••,,,•*••• *  6 

Not  Classified 14 

Total  Consumer  Reports,,, ,210 


Industrial  Advertisers 

Automotive  Equipment  (Sold  to  Manufacturers) ,.,,,**,,,,  4 

Building  and  Construction  Materials* *••...»••*••*,  10 

Building  Specialties* , •,••,•••• • 4 
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Chemicals  and  Allied  Products* ••,.,..,,,,,•,,*,, •••.**•  6 

Iron  and  Steel  and  Their  Products  (not  in- 
cluding Machinery)  ***••*••*,,.••• •.••• 7 

Machinery  and  Supplies  (not  including 

Transportation  Equipment)  *,,•*• ....•..••  17 

ly&chine  Tools* •,.•.•..••,•••,••••,•• ,  4 

Paper  and  Paper  Products  (not  including 

paper  Products  sold  through  grocery  &  drug  stores)**  7 

Plant  Equipment  (other  than  Machinery  and  Tools) 10 

Not  Classified*,...,. .,.....,,......  6 

Total  Industrial  Reports*.****..  75 

TOTAL  MJMBEH  OF  REPORTS *285 


Data  contained  in  the  two  "Not  Classified'*  groups,  which  are  based 
on  companies  Tdiose  products  do  not  fall  in  any  of  the  other  class- 
ifications listed  above,  are  included  only  in  the  general  sunaaries 
throughout  the  report.     Information  on  the  budgets  of  these  compan- 
ies will  be  supplied  ui>on  request  providing  such  information  does 
not  reveal  the  identity  of  any  company* 


Variation  in  Figures 

Considerable  variation  in  budget  figures  was  found  to  exist  in  some 
cases  not  only  between  industries  but  between  different  companies 
within  the  same  industry*  No  attempt  has  been  made  in  this  report 
to  explain  the  reasons  for  this  variation.  Naturally,  the  expendi- 
tures in  different  media  and  the  relation  of  total  advertising  ex- 
penditures to  sales  volume  will  vary  according  to  individual  condi- 
tions and  specific  merchandising  problems  of  each  company. 

The  aim  of  the  survey  has  been  to  assenible  facts  on  national  adver- 
tising budgets  in  1932  and  1933  end  to  present  tliese  facts  as 
clearly  as  possible* 


Paul  W.  At  wood 

Secretary,  Research  Council 
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PART 


ADVERTISING   APPROPRIATIONS   FOR   1933 


On  the  basis  of  data  supplied  in  this  study  it  is  clear  that 
many  national  advertisers  are  operating  in  1933  under  budgets 
made  up  for  periods  of  one,  three  or  six  months  in  advance, 
instead  of  the  customary  twelve  months  period  usually  employed 
in  previous  years.  It  is  evident,  also,  that  the  majority  of 
those  companies  which  have  laid  out  plans  for  twelve  months 
in  advance  have  arranged  for  revising  their  budgets  at  periodic 
intervals  throughout  the  year. 


Budgeting  1955  Eacpenditures 

The  following  table  shows  the  length  of  time  for  which  1953 
budgets  were  made  up,  as  indicated  in  the  reports  on  285  na- 
tional advertising  budgets: 

Entire  calendar  year. 155 

Fiscal  year 43 

Six  months  in  advance 27 

Four  months  in  advance 1 

Three  months  in  advance 14 

Two  months  in  advance 1 

One  month  in  advance 44 

Total 265 


Revision  of  Budgets  Periodically 

It  will  be  noted  that  198  of  the  budgets  listed  above  were 
made  up  for  12  months  in  advance  -  either  by  the  calendar  year 
or  by  a  fiscal  year.  Definite  arrangements  for  revising  124 
of  these  198  budgets  at  stated  intervals  throughout  the  year 
were  reported  as  follows: 

End  of  first  six  months •••••.  39 

Every  four  months • •   6 

Every  three  months 59 

Every  month • • 20 

Total 124 
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BASIS  UPON  WHICH  1933  BUDGETS  WERE  DETERMINED 


Methods  used  to  determine  1933  advertising  budgets  were  re- 
ported by  247  companies  as  follows: 

Estimated  amount  needed  for  adequate  campaign* • .I^S 

A  fixed  percentage  of  1932  sales.. ••••• 23 

A  fixed  percentage  of  1935  estimated  sales. 77 

Combination  of  1952  and  1955  estimated  sales.. ..  14 
Mi scellaneous  methods. 10 

Total. 247 

Among  the  miscellaneous  methods  used  were  the  following:  a 
fixed  percentage  of  1932  profits,  per  unit  of  1932  sales,  per 
unit  of  1955  estimated  sales,  a  fixed  percentage  of  sales  for 
previous  month,  a  fixed  percentage  of  estimated  sales  for 
future  month,  in  relation  to  general  business  conditions  and 
the  **least  amo\mt  that  would  keep  our  brand  alive  and  make  a 
satisfactory  showing". 

Of  these  247  companies,  49  prepared  budgets  for  periods  of 
less  than  one  year,  46  of  which  are  included  in  the  first 
group  headed  **estimated  amount  needed  for  adequate  campaign** 
and  the  other  three  are  in  the  miscellaneous  group* 


1952  Budgets 

All  but  five  of  the  198  companies  which  prepared  their  1955 
budgets  for  12  months  in  advance  indicated  that  the  same 
methods  were  engployed  in  preparing  their  budgets  for  1952* 
Four  of  these  -  one  a  drug  manufacturer,  one  a  manufacturer 
of  floor  coverings,  another  of  home  furnishings,  and  the 
other  of  electrical  equipment  -  stated  that  they  had  changed 
from  the  "percentage  of  previous  year's  sales"  method  to  "an 
estimated  amount  needed  for  an  adequate  campaign".  The  fifth 
company  -  a  shoe  manufacturer  -  changed  from  a  "percentage  of 
previous  year's  sales"  method  to  "a  percentage  of  estimated 
sales  for  the  futiire  year". 

A  detailed  tabulation  of  1955  advertising  budgets  broken  down 
by  industry  will  be  found  for  Consumer  Products  on  page  82 
and  for  Industrial  Products  on  page  116. 
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COMPARISON  OF  1955  BUDGETS  WITH  1952  EXPENDITURES 


Amount  of  1955  Expenditures 


Of  265  advertisers  replying  to  a  question  as  to  the  size  of 
their  advertising  budgets  for  1955  in  coniparison  TOLth  their 
1952  appropriations,  60  stated  that  they  expected  to  spend 
more,  141  expected  to  spend  less  and  62  expected  to  spend 
approximately  the  same  amount* 

The  percentages  of  increase  and  decrease  showed  a  wide  range 
of  variation.  Reports  from  individiial  companies  broken  down 
by  industry  showing  the  percentage  of  increase  or  decrease  of 
1955  budgets  compared  with  1952  actual  expenditures  will  be 
found  for  consumer  Advertisers  on  page  86  and  for  Industrial 
Advertisers  on  page  119 • 


Selection  of  Media 

The  chart  on  the  opposite  page  indicates  for  each  medium  the 
percentage  of  the  total  number  of  companies  which  allowed  for 
an  increase  in  1955  budgets  as  compared  with  1952  expenditures, 
the  percentage  allowing  for  a  decrease  and  the  percentage 
which  planned  to  spend  approximately  the  same  amount* 

Fractional  increases  and  decreases  of  less  than  1  -per  cent  of 
the  total  appropriation  are  included  with  companies  reporting 
the  same  amount.  Companies  not  using  a  given  medium  in  1952 
but  who  reported  an  expenditure  in  that  medium  in  1955  are 
counted  as  increases,  and,  in  like  manner,  companies  using 
a  medium  in  1952  but  who  did  not  include  that  medium  in  the 
1935  budgets  are  counted  as  decreases* 

The  figures  in  this  chart  are  based  on  reports  from  219  adver- 
tisers who  gave  media  expenditures  for  1952  emd  budget  allow- 
ances for  1955.  They  are  shown  separately  for  Consumer  Adver- 
tisers on  page  85  and  for  Industrial  Advertisers  on  page  118* 


'' 
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CCyPARISON  OF  1933  BUDGSTS  WITH  1932  KXPSNDITURSS. 


Showing  the  Percentage  of  the  Total  Number 

of  Gon^sinies  Increasing  and  Decreasing 

Allowances  for  Sach  liedium 


MIDI OH 

NO. 

or 

cos, 

INCRSASS 
10         20       30 

DKCRSASX 
10       20         30       40 

SAME 

10       20         30       40          50       69          70 

Uagazines 

121 

^^^^^^1 

■ 

— ' 

Newapapart 

110 

^^^^^1 

1      1      1      1      1      1      1 

^■^IM 

^^^^^^^" 

1 

Radio 

se^^444ii 

■ 

Business  Papers 

33 

_L_L_L 

__L_L_L 

'             ' 

— 

-~^ 

— — 

■TTT 

iW 

Trade  Papers 

137 

__L_L_L 

^^^^^H 

1      1      1 

I 

^# 

^^^^^^^^^ 

Industrial  Publications 

''r+^ 

■ 

^^^^1 

■ 

I— 

— r-r 

1    ! 

Farm  Journals 

— Mill— 

■ 

^^^^^^h- 

h 

Outdoor 

54 

1      1      1      1      1      1 

_JZLJZJZ 

M-^ 

1    1    ' 

■sNp# 

Car  Cards 

16 

- 

■1 

— * 

+"^^FI 

Direct  Mail  -  Consuraer 

135 

1 

Direct  Llail  -  Dealer 

103 

4 

[      1      1      1  - —       1      1     1      j      '      ' 

1 

Dealer  Helps 

123 

_M^^_ 

1 

WF" 

Displays 

114 

{•" 

1                             1            1     1      1      1 

-1 

—^ — 1 

m^ 

1 

Free  Goods  *  Allowances 

26 

J i_ 

1 1      1      1     1      1      i 

— ^ 

W^' 

^■■■■44¥^""*    1 

Samples 

37 

11^^^ 

4 —    j    — ^_i_— ^ — 1 —    j    

! 

wm 

1                                       1                                          — ^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^M 

Preiaiuns 

>>4M^ 

— 

1 

1 

Miscellaneous  Novelties 

„r^ 

1 

M 

m 

EBHBaSfifiHHVBI 

House  Organs 

641 

"l 

H— f 

1 

1 

-^— 1 

■M 

Sales  St  Service  Lit. 

101 1 

1 

1 

1 

_H . 

—' 

iW"" 

1 

Convenrtions  &  Exliibits 

99  1 

^^^1 

1 

I       1        1 ^ I       f 

^^^^ff 

Uotion  Pictures 

3. 

r^ 

_L_LI! 

1 

1 

1 

+f^ 

Price  Lists,   etc. 

38  1 

i 

■ 

1 

#m 

Publicity 

"f 

1  1  1   1 

— — ► 

i 

^ 

1 

^^^■■■■■■H^  1 

14 
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M2DIA  USED  IN  1932  MD  1933 


This  chart  indicates  the  number  of  advertisers 
using  each  medium  in  1932  and  1933,  vTithout  re- 
gard to  the  amount  of  money  expended  in  each 
medium*     It  is  based  on  the  imports  of  219  ad- 
vertisers who  gave  media  alloTremces  in  their 
1933  budgets  as  well  as  actual  media  expendi- 
tures in  1932 • 

A  table  comparing  the  fignres  in  this  chart  with 
figures  for  the  years  1929  and  1950  appears  in 
Part  V  on  page  134. 


MSDIA       USED       IN       1932       AND       1933 


Percentage  of  Total  Number  of  Companies  Using  Baoh  Medium 


MEDIUM 


Trade  Papers 


Direct  Hail  (Consumer) 


Dealer  Helps 


Uagazines 


Displays 


Newspapers 


Direct  Uail  (Dealer) 


Sales  &  Sez*vice  Literature 


Conventions  &  JExhibits 


House  Organs 


Industrial  Publications 


Publicity 


Outdoor 


Radio 


Uiscellaneous  Novelties 


Price  Lists,  etc. 


Samples 


Motion  Pictures 


Farm  Journals 


Business  Papers 


Free  Goods  &  Allowances 


Car  Cards 


Premiums 


16 
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ADVERTISING  REH^UCED  OR  DISCONTINUED 


k 


I 
I 

f 


In  addition  to  the  257  advertisers  who  cooperated 
in  this  survey  by  filling  out  a  total  of  285  ques- 
tionnaires on  their  advertising  budgets,  72  other 
companies  replied  that  their  advertising  expendi- 
tures had  been  either  drastically  reduced  or  dis- 
continued entirely  during  1932  and  1933. 

The  table  on  the  opposite  page  lists  these  compan- 
ies by  industries.  Several  indicated  that  they 
expect  to  resume  advertising  activities  sometime 
during  the  current  year. 


I 
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ADVERTISING  REDUCED  OR  DISCONTINUED 


Companies  Not  Included  in  the  Survey  Which 

Have  Discontinued  or  Drastically  Reduced 

Advertising  in  1932  and  1933 


Consumer  Products 


Airplanes 

Automobiles 

Auto  Accessories 

Clothing  &  Accessories 

Confections 

Drugs  &  Toilet  articles 

Drug  Sundries 

Financial  &  Insurance 

Grocery  Products 

Hardware 

Home  Furnishings 

Jewelry,  Clocks  &  Silverware 

Knit  Goods,  Hosiery  &  Underwear 

NSail  Order 

Motion  Pictures 

Paints  &  Varnishes 

Pianos 

Shoes 

Sporting  Goods 

Textiles 

Travel  &  Transportation 

Not  Classified 


Advertising 

Advertising 

Drastically 

Discontinued 

Reduced 

(No.  Cos.) 

(No.  Cos.) 

1 

1 

1 

S 

1* 

1 

1 

8 

1 

3 

4 

3 

8 

1 

1 

1 

I 

8 
8 
8 


8 

1 
8 


Industrial  Products 


Automotive  Equijanent 

Building  &  Construction  I5aterials 

Building  Specialties 

Chemicals  &  Allied  Products 

Electrical  Power  Equipment 

Glass 

Iron  &  Steel  &  Their  Products 

Machinery  &  Supplies 

Machine  Tools 

Plant  Equipment 

Pneumatic  Tubes 

Not  Classified 


1 

8** 

3 


8 

1 
1 
8 

I 
1 


1 
4 

1 

1 

1 

4 


TOTAL 


46 


26 


(except  trade  journals) 

(1  CO.  discontinued  all  advertising  except  exhibit  at  Century  of  Progress) 
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PART        II 


CONSUMER       ADVERTISERS 


Part  II  of  this  report  presents  data  on  210  budgets  of  Consxmer  Adver- 
tisers in  26  industries  covering  the  years  1932  and  1933.     Part  III, 
beginning  on  page  88,   presents  similar  data  on  the  budgets  of  75  In- 
dustrial Advei-tisers  representing  9  different  lines  of  products. 

Advertising  expenditures  are  broken  do?ni  into  three  general  divisions. 
These  are:      (1)   administrative  expenses  of  the  advertising  department, 
(2)    space  production  costs    (art  work,   engravings,   etc.)   and   (3)   expendi- 
tures in  advertising  media,   or  the  actual   cost  of  the  space  or  material 
to  the  advertiser. 


Relation  of  Advertising  Expenditures  to  Sales  Volume 

The  chart  on  the  opposite  page  shows  the  relation  of  total  advertising 
expenditures  to  net  sales  volume*     For  purposes  of  comparison,  the  dif- 
ferent groups  of  products  are  arranged  in  order  according  to  the  size  of 
the  percentage   figure  in  1932. 

In  most  cases,   companies  with  the  largest  appropriations  reported  the 
highest  rate  of  advertising  expenditures  to  net  sales  volume.     Averages 
compiled  for  companies  with  appropriations  of  more  than  |500,000  in  1932 
were  found  to  be  higher  than  averages  of  companies  with  appropriations 
of  less  than  #500,000  in  the  following  industries;     agricultural  equip- 
ment and  supplies;   clothing  and  accessories;   coffee  and  tea;    drugs  and 
toilet  articles;   drug  sundries;  electrical  equipment  and  supplies;   finan- 
cicil  and  insurance;    floor  coverings;   grocery  products;    jewelry,    clocks 
€Lnd  silverware;  proprietary  medicines;   radio  equipment  and  supplies; 
shoes;   and  travel  and  transportation.     One  exception  appeared  in  the 
fumituro  and  home  furnishings  group,  where  companies  \7ith  larger  appro- 
priations averaged  lower,   in  relation  to  net  sales,   than  companies  with 
smaller  appropriations. 

All  companies  in  the  following  groups  reported  1932  appropriations  of 
less  than  $500,000:      auto  trucks;   confections;   heating,  air  condition- 
ing and  refrigeration  equipment;  household  electrical  appliances;  Imit 
goods,  hosiery  and  underwear;   office  equipment  and  supplies;   paints  and 
varnishes;   and  textiles. 

In  the  three  groups,   automobiles,  auto  accessories  and  petroleum  products, 
all  companies  reported  expenditures  of  more  than  $500,000  in  1932. 

Comparative  figures  on  the  relation  of  advertising  expenditures  to  sales 
volume   for  the  years  1929,   1930,   1932  and  1933  will  be  found  in  Part  V 
on  page  128. 
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TOTAL         ADVERTISI   NG         BXPfiNDITURfiS 


In  Relation  to  Nqt  Salea  Volaiae 


INDUSTRY 

No. 

of 

Cos. 

% 

PER       CENT       OF       NET       SALES 
5               10            15             20            25            30               35            40             45 

Proprieteu-y  Medicines 

6 
6 

«r.i7 

41.67 

1 

Drugs  4  Toilet  Articles 

10 
10 

84v2© 
26.30 

' ' ' ^^'    1 

Petroleum  Products 

3: 
3 

LI. 33 
LI. 00 

'   1 

Coffee  &  Tea 

5 
4 

8.46 
7.00 

I  '  ■■' 

^^^^1 

Heating,  Air   Conditioning,    etc. 

7 
7 

7.90 
6.14 

I 

Household  Electrical  Appliances 

4 
3 

7.65 
8.50 

^^^^  « 

Furniture,  Home  Furn.   A  3upp. 

9 
8 

7.50 
7.31 

1 

Grocery  Products 

L6 
L5 

7,37 
7.05 

'       1 

Radio  Equipment   &  Supplies 

4 

4 

7.00 
7.25 

^^^1 

Drug  Sundries 

7 
7 

6.89 
6.41 

1 

Jewelry,   Clocks  A  Silverware 

8 
6 

6.73 
5.73 

^^^^^^^Hm 

T 

Confections 

4 
3 

6.25 
5.67 

^^^T 

Auto  Accessories 

5 
5 

5.62 
4.75 

^ 

1 

1 

Knit  Goods,  Hosiery  &  Underwear 

5 
5 

5.58 
5.50 

■■ 

Travel  4  Transportation 

2 
2 

5.10 
5.00 

■■■i 

1 

^ 

Electrical  Equipment   £  Supplies 

8 
8 

5.04 
4,55 

■■■ 

1 

Clothing  4  Accessories 

10 
9 

4.86 
5.09 

Automobiles 

3 

4 

4.76 
4.50 

■I^H 

1 

52  Actual 
33   RudiTrit 

Paints  4  Varnishes 

5 

4 

4.24 
4.42 

■■■ 

■■■■■119 

1 

1                             119 

Floor  Coverings 

3 
3 

4.17 
3.00 

"     1 

^ 

Office  Equipment  4  Supplies 

6 
6 

3.39    ■■ 
3.17    [        1 

Shoes 

7 
7 

3.27   klH 
3.07    1 1 

Agricultural  Equipment  4  Supp. 

6 

5 

2.97    PH 
3.62    p 1 

Textiles 

7 

4 

2.64   ■■ 
3.37    F^l 

Auto  Trucks 

3 
3 

1.95    ^ 
2.00    ~ 

Financial  4  Insurance 

2 
2 

1.02    ■ 
1.42    p) 
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ADMINISTRATIVE  EXPENSES  OF  ADVERTISING  DEPARTMENT 


The  relation  of  the  administratiYe  expenses  of  the 
advertising  department  to  the  total  advertising  ap- 
propriation is  shown  in  this  chart  for  each  group  of 
Consumer  Products. 

All  general  overhead  etxpenses  of  the  advert i  si i]g  de- 
partment are  included  such  as  salaries,   traveling 
expenses,   office  equijaiient  and  supplies,    rent,   and 
telephone  and  telegraph. 

A  similar  chart  for  Industrial  Advertisers  appears 
on  page  91. 


I.: 
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ADMINISTRATIVS  EXPENSES  OF  ADVERTISI^JG  DEPARlliSNT 


In  Relation  to  Total  Advertising  Appropriation 


INDUSTRY 

No. 
Cos. 

% 

PER          CENT         OF          TOTAL         APPROPRIATION 
2            4          6            8          10          12        14        16          18        20          22        24 

Clothing  St  Accessories 

9 
8 

19.3 
17.5 

h 

^^^^^^^^^^^^^^^^^1 

Office  Equipment  &  Supplies 

6 

5 

18.6 
24.0 

!       1 

Textiles 

8 
7 

16.3 

■■HHlMBMHMHHiHHlHl 

M 

Agricultural  Equipment  &  Supp. 

7 
6 

15.9 
16.0 

^■([■[^■(■■^■■(■■^■■^■H 

Floor  Coverings 

5 
5 

L5.7 
16.5 

■■JjJiHMHItHJIlH^HJIlHmHi 

1 

Auto  Trucks 

4 
3 

15.2 
14.0 

BiMHiMHiil|Hli|HHlMH^HMH 

1 

Financial  A  Insurance 

6 
6 

14.9 
13.7 

'       ll 

Electrical  Equipment  &  Supp. 

9 
7 

14.4 
L3.3 

^^^^^^^^^^^!    i 

Heating,  Air  Conditioning,    etc. 

8 
7 

L2.6 
L5.3 

^^^^^^^^^H^^mmHiii^^^i^^^^i^^i^^^^i^^i^i^B 

1 

Jewelry,   Clocks  A  Silverware 

9 
7 

11.6 
14.8 

1 

Furniture,   Home  Furn,   &  Supp. 

11 
9 

LO.l 

10  U) 

1 

Drug  Sundries 

8 
8 

8.6 
8.5 

■  1 

Household  Electrical  Appliances 

4 
4 

8.5 
7.5 

■   1 

Confections 

4 
3 

7.8 
7.8 

1 

Paints  &  Varnishes 

5 
5 

7.7 
7.6 

.    1 

Knit   Goods,  Hosiery  &  Underwea- 

5 
4 

7.6 
8.6 

"1 

Radio  Equipment   i  Supplies 

5 
3 

7.4 
5.7 

^^^^^^ji 

)32  Act-ual 
)33  Budget 

Automobiles 

3 
3 

6.4 
6.3 

Bn^^mii 

^^^^^^ 

1                                lie 

Auto  Accessories 

6 
6 

5.7 
6.2 

p      1         1      z 

1 

Shoes 

7 
6 

5.3 
5,0 

■■MHMH 

TiMvel  4  Transportation  * 

6 
5 

5.3 
5.3 

^^^^^\ 

Grocery  Products 

18 
16 

4.8 
5.0 

^^^^m 

Drugs  &  Toilet  Articles 

10 

in 

4.7 
4.3 

1 

Petroleum  Products 

6 
6 

4.7 
4.8 

^^^^^, 

Proprietary  Medicines 

6 
4 

3.5 
3.2 

1 

Coffee  4  Tea 

4 
3 

2.5 
2.3 

1 
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SPACE         PRODUCTION 


COSTS 


In  Relation  to  Total  Advertising  Appropriation 


I 


SPACE  PRODUCTION  COSTS 


Space  production  costs,  as  referred  to  in  this  study, 
include  art  work,  photographs,  drawings,  engravings, 
mats,  electros,  and  other  "mechanical"  costs  that 
enter  into  the  cost  of  preparing  space  advertising. 

This  chart  shows  for  each  industry  the  relation  of 
total  space  production  costs  to  the  advertising  ap- 
propriation. 

On  page  93  will  be  found  a  similar  chart  for  Indus- 
trial Advertisers. 
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INDUSTRY 

No. 
Cos. 

% 

PER         CENT         OF         TOTAL         APPROPRIATION 
1               23               4               56               7               89             10 

Textiles 

8 
7 

8.9 
10.0 

i 

Knit  Goods, Hosiery  &  Underwear 

5 
4 

8.4 
9.4 

' 

1 

Drug  Sundries 

8 
8 

7.6 
7.1 

iBH|HiiVHlMHMHiMHi|IHi|H 

1 

Coffee  &  Tea 

4 
3 

7.3 
9.3 

h 

Floor  Coverings 

5 

5 

7.2 

6.7 

""^"'^"^"^4"^^"^^"^^' 

j— 

Clothing  &  Accessories 

9 
8 

6.7 
6.7 

;    1 

Heatin,:;,  Air  Conditioning,    etc, 

8 
7 

6.5 
4.8 

^^^^^^^^^^^^^ 

Confections 

4 
3 

6.3 
5.2 

^^^^^^^^^^^^^^^j 

Travel  &  Transportation 

6 
5 

6.0 

6.0 

Agricultural  Equip.   A  Supplies 

7 
6 

5.7 
6.7 

■■i^HHMH^^HHilHM^H 

1 

Radio  Equipment   &  Supplies 

5 
3 

5.7 
3.6 

■^■(■■■■i^MHlMH^^HI 

^ 

Shoes 

7 
6 

5.2 
5.7 

1 

Auto  Trucks 

4 
3 

5.1 
5.0 

1 
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1.0 

2.9 

.3 

.7 

.3 

•  8 

2.6 

89.5 

4.8 

5.7 

8.5 

3.5 

.6 

.1 

1.3 

79.7 

5.1 

15.2 

4.5 

2.3 

1.4 

.1 

2.5 

1.0 

1.3 

.2 

.6 

.9 

74.0 

6.7 

19.3 

5.5 

4.2 

5.4 

.5 

1.7 

1.7 

90.2 

7.3 

2.5 

9.2 

3.4 

1.2 

1.2 

1.5 

.8 

2.5 

.5 

85,9 

6.3 

7.8 

5.6 

1.2 

5.1 

.3 

1.1 

.7 

.1 

.1 

.2 

.1 

91.9 

3.4 

4.7 

6.2 

1.6 

5.5 

.2 

.5 

.3 

5.6 

.1 

.8 

.5 

.4 

83.8 

7.6 

8.6 

9.6 

1.1 

.5 

.7 

1.4 

2.8 

.1 

2.0 

2.0 

2.4 

81.5 

4.1 

14.4 

.2 

.4 

3.5 

1.1 

.1 

.6 

1.3 

80.7 

4.4 

14.9 

2.9 

1.7 

1.5 

4.9 

.7 

.2 

.8 

.6 

1.3 

77.1 

7.2 

15.7 

3.1 

.9 

.3 

.2 

.2 

3.8 

.5 

.5 

•  2 

.4 

86.1 

3.8 

10.1 

7.8 

2.9 

.3 

.4 

2.1 

.1 

2.0 

.5 

.3 

.1 

.4 

90.3 

4.9 

4.8 

1.2 

•8 

1.3 

1.4 

16.8 

2.7 

.3 

.7 

.4 

80.9 

6.5 

12.6 

4.3 

1.2 

1.0 

6.6 

1.0 

1.0 

.2 

.4 

.1 

87.1 

4.4 

8.5 

5.1 

.1 

.1 

1.1 

1.0 

.1 

1.4 

3.5 

84.5 

3.9 

11.6 

12.2 

.7 

.1 

.2 

.7 

.2 

•  4 

.2 

1.7 

84.0 

8.4 

7.6 

1.8 

.3 

.7 

1.5 

5.3 

2.0 

.5 

1.0 

79.1 

2.3 

18.6 

6.6 

1.8 

.4 

2.7 

3.5 

.6 

.2 

1.4 

•  6 

2.2 

87.4 

4.9 

7.7 

.8 

.5 

.3 

.1 

3.6 

.9 

.3 

1.8 

91.5 

3.8 

4.7 

1.5 

1.1 

.5 

.1 

1.2 

.7 

2.0 

.5 

93.8 

2.7 

3.5 

2.8 

.6 

.4 

.9 

.7 

3.3 

1.9 

.2 

.6 

6.7 

86.9 

5.7 

7.4 

10.0 

4.1 

.2 

.1 

.2 

3.3 

.1 

.1 

1.6 

.2 

1.8 

89.5 

5.2 

5.3 

2.1 

.1 

2.7 

.1 

.9 

2.3 

2.8 

.6 

^ 

.6 

4.5 

74.8 

8.9 

16.3 

2.8 

.9 

11.8 

.2 

.2 

3.1 

88.7 

6.0 

"  1 

79 


BR5AKD0WN     OF     THfi 


ADVERTISING 


B     U     D     G     S     T 


19     3     3 


Showing  Average  Percentage  of  Total 


INDUSTRY 

NO. 

OF 
COS. 

n 
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CD 
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2; 

9 

e 

1 

o 

1 
•a 

1 

o 

a 
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a 
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u 

« 
c 
o 
fi 

o 

•H 
r-t 

3 
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r-i 

a 
t-t 
u 

3 

c 

a 

1 
u 

3 
O 
»-» 

u 
o 

o 

TJ 

o 

a 

s 

3 

BO 
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o 
o 

1 

>-t 

•H 

■8 

O 
U* 
•H 

u 

o 

1 

1 

i 

■e 

o 

O 

X 

u 
o 

Agricultural  Squip.  db  Supp. 

6 

3.3 

1.3 

.2 

5.8 

2.4 

32.1 

.7 

13.6 

2.5 

2.1 

Automobiles 

4 

30.7 

39.0 

1.7 

.6 

6.0 

.9 

.8 

Auto  Accessories 

6 

22.4 

20.0 

1.8 

.5 

1.8 

2.2 

.8 

4.6 

1.8 

6.0 

1.3 

8.7 

Auto  Trucks 

3 

11.5 

15.6 

42.0 

.3 

8.0 

Clothing  &  Accessories 

8 

16.0 

18.2 

.5 

2.8 

1.2 

1.9 

2.8 

7.0 

U.2 

Coffee  i  Tea 

3 

16.8 

33.4 

7.0 

4.3 

.6 

.6 

1.9 

.3 

1.6 

.6 

6.0 

Confections 

3 

•3 

3.3 

.3 

28.3 

5.0 

8.3 

6.7 

Drugs  &  Toilet  Articles 

10 

40.6 

8.2 

5.5 

1.4 

1.4 

5.9 

2.0 

9.1 

.1 

.9 

Drug  Sundries 

8 

22,4 

9.5 

1.6 

1.1 

.8 

9.1 

5.5 

5.5 

1.8 

7.2 

Electrical  Equip.  ^  Supp. 

7 

26.3 

4.4 

3.4 

1.3 

.4 

2.7 

5.5 

2.4 

.6 

5.2 

.6 

10.4 

Financial  ft  Insurance 

6 

18.3 

18.0 

4.8 

2.5 

2.2 

5.3 

3.3 

7.5 

7.1 

2.7 

Floor  Coverings 

5 

23.5 

.5 

5.8 

.2 

.1 

1.5 

14.4 

10.4 

Furniture,  Home  Furn.,   etc. 

9 

J9.4 

6.7 

4.4 

1.0 

1.8 

5.3 

5.3 

9.7 

Grocery  Products 

16 

L4.8 

25.0 

5.3 

1.3 

.7 

.3 

2.3 

9.5 

2.1 

2.3 

1.3 

4.6 

Heating,   etc. 

7 

8.8 

12.0 

2.1 

6.1 

.9 

3.6 

10.3 

5.7 

2.1 

Household  Slec.  Appliances 

4 

12.6 

23.9 

.1 

.1 

14.4 

.3 

.1 

8.1 

2.6 

8.4 

Jewelry,  Silverware,   etc. 

7 

34.5 

5.2 

3.6 

1.4 

1.4 

1.1 

1.3 

5.8 

4.5 

8.0 

Knit  Goods,  Hosiery,   etc. 

4 

lUO 

8.0 

.5 

.7 

3.6 

8.7 

4.6 

6.6 

14.2 

Office  Equipment   &  Supp. 

5 

14.5 

1.5 

3.0 

1.7 

20.5 

11.3 

11.0 

Paints  ft  Varnishes 

5 

8.0 

14.1 

7.0 

1.8 

2.7 

1.5 

.8 

1.8 

9.7 

4.1 

13.2 

Petroleum  Products 

6 

27.0 

15.8 

8.5 

4.2 

.1 

3.1 

^ 

1.3 

12.1 

1.7 

1.3 

8.6 

Proprietary  Medicines 

4 

2.2 

61.1 

16.6 

5.6 

1.1 

.8 

1.0 

Radio  Equipment  ft  Supp. 

3 

7.7 

41.6 

6.6 

3.3 

4.3 

1.0 

.6 

.2 

6.6 

Shoes 

6 

29.5 

24.2 

.7 

.1 

1.2 

.2 

2.3 

1.3 

7.1 

4.5 

3.3 

Textiles 

7 

28.4 

3.4 

9.3 

6.8 

2.7 

5.4 

4.9 

Travel  ft  Transportation 

5 

6.3 

36.7 

•  5 

1.0 

•  1 

.9 

2.2 

5.3 

1.5 

Appropriation  Spent  in  Each  Medium 
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Motion  Pictures 

9 

a 

9 
O 

a. 

+» 

•H 
O 
•H 

jo 

3 
0. 

u 

9 
iH 

A. 

TOTAL 
EXPENDI- 
TURES 
IN  ADV. 
MEDIA 

B_ 

SPACE 
PRODUC- 
TION 
COSTS 

AHilNIS- 

trauvs 

SXPBiSSS 
OF 
ADV.  DEPT. 

.8 

.6 

1.2 

1.0 

4.7 

1.3 

.3 

.8 

.3 

2.3 

77.3 

6.7 

16.0 

.5 

2.7 

5.0 

.6 

1.4 

89.9 

3.8 

6.3 

6.9 

.2 

1.7 

1.1 

3.1 

.1 

.1 

.2 

.8 

2.8 

88.9 

4.9 

6.3 

.3 

1.7 

.2 

.1 

1.3 

81.0 

5.0 

14.0 

5.7 

2.0 

.1 

2.9 

.4 

.3 

.6 

2.2 

75.8 

6.7 

17.5 

4.2 

6.3 

.6 

1.6 

2.6 

88.4 

9.3 

2.3 

21.7 

1.7 

3.3 

3.0 

1.7 

2.7 

.7 

87.0 

5.2 

7.8 

6.3 

1.2 

5.5 

.2 

.6 

1.1 

.6 

.3 

.1 

.1 

.4 

1.2 

92.7 

3.0 

4^ 

6.5 

1.6 

5.2 

•  2 

.5 

3.6 

.7 

.9 

•  6 

.1 

84.4 

7.1 

8.5 

7.0 

.2 

.3 

.5 

1.6 

.1 

4.4 

1.9 

3.2 

82.4 

4.3 

13.3 

.5 

.3 

4.8 

1.2 

•  2 

1.1 

1.2 

81.0 

5.3 

13.7 

6.5 

2.7 

.2 

2.0 

5.5 

1.1 

.6 

1.8 

76.8 

6.7 

16.5 

5.5 

• 

.5 

.4 

.2 

.3 

4.3 

.2 

.2 

.2 

•2 

.1 

85.7 

4.3 

10.0 

9.5 

3.7 

.9 

.5 

1.6 

.1 

1.9 

.6 

.3 

.3 

1.4 

90.3 

4.7 

5.0 

.8 

.9 

1.9 

19.3 

4.3 

.7 

•4 

79.9 

4.8 

15.3 

4.4 

1.2 

1.0 

8.0 

1.0 

•  8 

.2 

.5 

.1 

87.8 

4.7 

7.5 

5.3 

1.2 

2.1 

.1 

2.5 

•2 

3.3 

81.5 

3.7 

14.8 

10.8 

.7 

1.2 

•2 

1.2 

82.0 

9.4 

8.6 

1.6 

.7 

1.4 

4.6 

1.6 

73.4 

2.6 

24.0 

7.7 

2.8 

.4 

2.6 

4.2 

1.7 

•1 

.7 

•3 

2.0 

87.2 

5.2 

7.6 

.5 

.3 

.2 

.3 

2.8 

.9 

.2 

2.0 

91.2 

4.0 

4.8 

.9 

1.2 

.2 

.2 

•4 

.8 

2.0 

.8 

94.9 

1.9 

3.2 

2.4 

.1 

.8 

3.8 

1.8 

2.5 

5.7 

1.4 

.3 

90.7 

3.6 

5.7 

10.3 

1.0 

.5 

.2 

.4 

.1 

1.3 

1.1 

89.3 

5.7 

5.0 

2.2 

2.9 

.1 

•4 

.1 

2.9 

.3 

.9 

5.3 

76.0 

10.0 

14.0 

3.0 

1.1 

12.7     10.7 

.5 

6.2 

88.7 

6.0 

5.3 

80 


81 


C0I^5U!.!im  AD-VEI?riSI!^G  BUDGLTS  FOR  1953 


210  Camponles 


Industry- 

MADE  UP  IN 

ADVANCE  lOR 

REVISION            1 

Calendar 

Fiscal 

1 

S 

3 

6 

Every 

Every 

Every 

S€Cii- 

Year 

Year 

}&}. 

Mos 

Mos 

Mos. 

llonth 

3  Mos. 

4  Mos. 

Annually 

Agricultural  Equip. 

4 

1 

3 

1 

3 

Automobiles 

1 

1 

2 

1 

Auto  Accessories 

4 

1 

1 

1 

1 

1 

Auto  Trucks 

a 

S 

1 

2 

Clothing 

4 

3 

1 

3 

1 

4 

Coffee  &  Tea 

1 

1 

3 

1 

Confections 

3 

1 

Drugs  &  Toilet  Art. 

8 

2 

1 

2 

2 

1 

2 

Drug  Sundries 

8 

1 

2 

4 

Electrical  Equip. 

7 

2 

3 

Financial  &  Insur. 

5 

1 

1 

Floor  Coverings 

3 

1 

1 

1 

Fum  • ,  Home  Fum  . 

8 

1 

1 

1 

1 

1 

1 

Grocery  Products 

12 

7 

2 

1 

3 

4 

Heating,  etc. 

4 

£ 

1 

1 

2 

3 

Household  Elec.App, 

4 

1 

1 

1 

Jewelry,  etc. 

4 

1 

2 

1 

1 

.3 

3 

Knit  Goods,  etc. 

2 

2 

1 

1 

2 

Office  Equipment 

2 

1 

2 

1 

1 

1 

Points  &  "VSamishes 

2 

2 

2 

1 

1 

2 

Petroleum  Products 

6 

1 

2 

Proprietary  Med. 

3 

S 

2 

1 

2 

1 

Radio  Equipment 

3 

1 

1 

3 

Shoes 

3 

2 

1 

2 

2 

3 

2 

Textiles 

2 

2 

2 

2 

2 

2 

Travel  &  Trans. 

4 

1 

1 

2 

Not  Classified 

8 

2 

1 

3 

2 

3 

2 

TOTAL 

L14 

31 

30 

1 

12 

22 

18 

41 

3 

33 

68 


BASIS  UPON  WHICH  BUDGETS  WERE  DETERMINED 


182  Companies 


Estimated  Amount 

Percentage 

Percentage  of 

Comb,  of 

Industry 

Needed  for 

of  1932 

1933  Est. 

1932  &  1933 

Other 

Adequate  Campaign 

Sales 

Sales 

Est.  Sales 

Methods 

Agricultural  Equip. 

3 

3 

1 

Automobiles 

1 

3 

Auto  Accessories 

2 

1 

2 

1 

Auto  Trucks 

1 

Clothing 

5 

2 

1 

2 

Coffee  &  Tea 

4 

Confections 

1 

1 

Drugs  &  Toilet  Art. 

3 

4 

2 

1 

1 

Drug  Sundries 

5 

3 

Electrical  Equip.  &  Supp. 

7 

2 

Financial  cc  Insurance 

5 

Floor  Coverings 

3 

1 

Fumitui-e,  Home  Fum.,  etc. 

5 

• 

5 

1 

Grocery  Products 

8 

S 

4 

8 

Heating,  etc. 

5 

3 

Household  Elec.  Appliances 

3 

1 

1 

Jewelry, Clocks  &  Silverware 

1 

4 

Knit  Goods,  etc. 

2 

1 

2 

Office  Equipment  &  Supplies 

2 

1 

1 

1 

Paints  &  Varnishes 

4 

S 

Petrolexim  Products 

4 

2 

1 

Proprietary  Medicines 

2 

1 

3 

Radio  Equipment  &  Supplies 

1 

1 

1 

1 

1 

Shoes 

1 

4 

1 

1 

Textiles 

5 

1 

1 

Travel  &  Transportation 

3 

1 

Not  Classified 

4 

3 

5 

1 

TOTAL  COIISUMEH 

88 

20 

55 

11 

8 

8S 


COMPARISON  OF  1955  CONSUMER  BUDGETS  WITH  1952  EXPENDITURES 


Forty-Six  Consumer  Advertisers  reported  that  they 
expected  to  spend  more  for  advertising  in  1955  than 
in  1952,  108  expected  to  spend  less,  and  45  expected 
to  spend  approximately  the  same  amount.  A  detailed 
tabulation  showing  the  percentage  of  increase  or 
decrease  of  1955  budgets  ccmpared  with  1952  expendi- 
tures as  reported  by  individual  advertisers  in  each 
industry  appears  on  pages  86  and  87, 

The  table  on  page  85  shows  the  number  of  companies 
in  the  Consumer  Group  increasing  and  decreasing  ex- 
penditures in  each  medium  in  their  budgets  for  1955 
caopared  with  1952  expenditures. 

This  table  is  based  on  reports  of  165  advertisers. 


COMPARISON  OF  1955  BUDGETS  WITH  1952  HTVPTgWDT TUBES 


Showing  the  Number  of  Consumer  Advertisers 
Increasing  and  Decreasing  Allowances 
for  Each  Medium 


Media 


No.  Cos, 


Magazines  m 

Newspapers  105 

Badio  54 

Business  Papers  29 

Trade  Papers  108 

Industrial  Publications  32 

Faim  Joumeils  50 

Outdoor  51 

Car  Cards  16 

Direct  Mail  -  Consumer  95 

Direct  Mail  -  Dealer  78 

Dealer  Helps  105 

Displays  105 

Free  Goods  &  Allowances  25 

Samples  32 

Premiums  ll 

Miscellaneous  Novelties  51 

House  Organs  45 
Sales  &  Service  Literature  66 

Conventions  &  Exhibits  65 

MDtion  Pictures  22 

Price  Lists,  etc.  52 

Publicity  45 


Increase    Decrease    S§S!IS. 


40 

80 

32 

31 

40 

34 

17 

S5 

12 

5 

5 

19 

19 

S5 

64 

7 

10 

15 

0 

8 

13 

17 

lA 

22 

6 

1 

9 

25 

83 

49 

21 

14 

43 

31 

£6 

46 

30 

80 

55 

3 

5 

15 

7 

9 

20 

3 

8 

6 

4 

8 

24 

10 

8 

50 

14 

13 

59 

10 

14 

59 

2 

7 

15 

8 

5 

19 

8 

4 

55 

84 


85 


COlgARISON  OF  1933  ADVSRTI3I1C  BDDGgTS  WITH  1932  KXPINDITORBS 


197  Companlee 

Shoving  Percentage  of  Inorease  or  Decrease 
in  Appropriations  of  Indiridual  Cooqpanies 


INDUSTRY 


Agricultural  Xquipment   &  Supplies 


Airplanes 
Automobiles 

Auto  Accessories 


Auto  Trucks 

Clothing  db  Accessories 


Coffee  &  Tea 


Confections 


Drug  Sundries 


Drugs  &  Toilet  Articles 


Educational  Service 
Electrical  Squipment  &  Supplies 


Financial  &  Insurance 

Fireeurms  &  Explosives 
Floor  Coverings 


*  Con^anies  for  which  figures  are  not  given  did 
not   indic&te  size  of  increase  or  decrease 


86 


INCREASE 
No.  Per 
Cos.  Cent 

DECREASE 
No.  Per 

Cos.  Cent 

SAUS 

No. 
Cos. 

1   67.5 

6 

25.0 
40.0 
49.5 
25.0 
50.0 
20.0 

1 

14.0 

1 

4» 

25.0 
30.0 
50.0 

6« 

21.0 
25.0 
11.0 
3.5 
12.5 

1 

33,0 

a  . 

2»  15.0 

a» 

15.0 

35aO 

40.0 

8.0 

25.0 

t 

1 

3 

30.0 
37.0 
10.0 

1 

2 

iO.O 
•  5 

1 

2    8.0 
•6 

4» 

33,3 
7.9 
1.0 

3 

5*  20.0 

40.0 

5.0 

12.0 

4^ 

15.0 
10.0 

38a0 

2 

1 

30.0 

1   37.0 

5 

13.5 
6.2 

24.3 

15.0 

50.0 

2 

2   50.0 
22.6 

2 

13.1 
9.3 

2 

1 

33.3 

1    .5 

4 

50.0 
15.0 
50.0 
18.0 

INDUSTRY 


Furniture,  Home  Furnishings,  etc, 


Grocery  Products 


Heating,  Air  Conditioning,  etc. 
Household  Electrical  Appliances 

Jewelry,  Clocks  &  Silverware 


Knit  Goods,  Hosiery  &  Underwear 

Hail  Order  -  Wearing  Apparel 
Uuaical  Instruments 
Office  Equipment  &  Supplies 

Paints  &  Varnishes 
Petroleum  Products 


Proprietau*y  Medicines 

Public  Utility 

Radio  Equipment  &  Supplies 

Shoes 


Sporting  Goods 
Textiles 


Travel  A  Transportation 


Not  Classified 


INCREASE 

DSCRSASS 

SAKE 

No.  Per 

No.  Per 

No. 

Cos.  Cent 

Cos.  Cent 

Cos. 

5»   2.0 

3«  20.0 

3 

4.5 

46.2 

10.0 

10.0 

2   50.0 

12*  14.0 

5 

20.0 

5.0 

1 
1 

2 


13.9 
10.0 


75.0 


2   16.6 
20.0 


35.0 
60.0 
20.0 
33.3 

43.0 
20.0 
20.0 

10.0 

1.5 

25.0 

20.0 


10.0 
41.0 
40.0 
50.0 


4 
2 

8» 


24.0 

5.0 

50.0 

1.0 

38.0 

39.0 

20.0 

7.5 

20.0 


33.3 
33.3 

15.0 
54.0 
15.9 
12.5 
40.0 
50.0 
33.0 

40.0 
30.0 

20.0 


1   25.0 

1 

3* 


2 

30.0 
15.0 

4* 

60.0 

10.0 

2.0 

2» 

25.0 

4 

27.0 
30.5 
10.0 
21.0 

1 

54.0 

3 

20.0 

95.0 

1*0 

2 

20.0 
66.0 

3 

25.0 
30.0 
12.0 

2 

1 


2 

1 


TOTAL 


46 


108 
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PART       III 


INDUSTRI  AL       ADVERTISERS 


Part  III  contains  an  analysis  of  the  budgets  of  75  Industrial 
Advertisers  similar  to  that  for  Consumer  Advertisers  presented 
in  Part  II, 

Advertising  expenditures  are  again  divided  into  three  general 
classifications:      (1)   administrative  expenses  of  the  advertis- 
ing department,    (2)    space  production  costs   (art  work,    engrav- 
ings, etc.)   and   (3)   expenditures  in  advertising  media,  or  the 
actual  cost  of  the  space  or  material  to  the  advertiser. 

Relation  of  Advertising  Expenditures  to  Sales  Volume 

On  the  opposite  page  appears  a  chart  showing  the  relation  of 
total  advertising  expenditures  to  not   sales  volume  for  9  groups 
of  Industrial  Advertisers. 

Companies  with  advertising  appropriations  in  1932  of  more  than 
|500,000  averaged  higher  in  the  relation  of  total  advertising 
expenditures  to  net   sales  than  ccmpanies  with  appropriations 
of  less  than  $500,000  in  the  following  groups:     automotive 
equipment;   building  and  construction  materials;   and  iix)n  and 
steel. 

In  all  other  groups,   all  companies  reported  advertising  ex- 
penditures in  1932  of  less  than  $500,000. 

On  page  129  appears  a  table  comparing  figures  on  the  relation 
of  advertising  expenditures  to  sales  volume  of  Industrial  Ad- 
vertisers for  the  years  1929,  1930^  1932  and  1933. 
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TOTAL       ADVERTISING       EXPENDITURES 


In  Relation  to  Net  Sales  Volijme 


INDOSTRT 


No« 

of 

Cos. 


55 


PER       CENT       OF       NET 
12  3  4  5 


SALES 
6  7 


Building  Specialties 


4 
4 


6.75 


Automotive  Equipment 


6.62 


MBLchine  Tools 


4 
4 


paper  &  Paper  Products 


7 
6 


Plant  Equipment 


9 
6 


Building  &  Construction  Mat. 


7 
5 


Ifechinery  &  Supplies 


12 
12 


Chaoicals  &  Allied  Products 


4 

4 


Iron  &  Steel 


5 

5 
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ADMINISTRATIVE  EXPENSES  OF  ADVERTISING  DEPARTMENT 


This  chart  shows  the  relation  of  administrative  ex- 
penses of  the  advertising;  department  to  the  total 
advertising  appropriation  for  each  group  of  Indus- 
trial products. 

Included  in  administrative  expenses  are  salaries  of 
employees  in  the  advertising  department,  traveling 
expenses,  office  equipment  and  supplies,  rent,  tele- 
phone and  telegraph,  and  all  other  items  of  general 
overhead. 


90 


AIMLNISTRATIVE  EXPEtlSES  OF  ADVERTISING  DEPARTMENT 


In  Relation  to  Total  Advertising  Appropriation 
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SPACE  PRODUCTION  COSTS 


The  relation  of  space  production  costs  to  the  total 
advertising  appropriation  is  shown  in  this  chart. 

These  costs  include  art  work,  photographs,  drawings, 
engravings,  mats,  electros,  and  other  "mechanical" 
costs  that  enter  into  the  cost  of  preparing  space 
advertising. 
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SPACE       PRODUCTION       COSTS 


In  Relation  to  Total  Advertising  Appropriation 


INDUSTRY 


Building  &  Construction  lifisit. 


Machinery  &  Supplies 


Chemicals  &  Allied  products 


Automotive  Equipment 


Building  Specialties 


Iron  &  Steel 


Iftichine  Tools 


plant  Equipment 


paper  &  Paper  Products 
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EXP  ENDITURES 


IN     ADVERTISI  NO     MEDIA 


AUTOMOTIVE  SQUIPUENT 

(Sold  to  Uamifacturera) 


4  CoiqpGLnies  -   1932 
4  Coc^anies  -  1933 
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0 
1933 

0 
1932 

0 
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1 

Figures  Indicate  Average 


DEALER  HELPS 
&  DISPLAYS 
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FREE  GOODS  ft 
ALLOirANCES 


PRailUMS, 
NOVELTIES 
ETC. 


HOUSE 
ORGANS 


SALES  & 

SERVICE 

LITERATURE 


CONVENTIONS 
&.   EXHIBITS 


MOTION 
PICTURES 


PUBLICITT 


For  Dertailed  Explanation  of  Chart  See  Page  7 
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EXPENDITURES 


IN  ADVERTISING  MEDIA 


I II 
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For  Detailed  Explanation  of  Chart  See  Page  7 
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PEE    CENT    OF    TOTAL    APPROPRIATION                             s: 

o 
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I   T  U  R 
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A  D 
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For  Detailed  Explanation  of  Chart  See  Page  7 
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For  Detailed  Sxplanation  of  Chart  See  Page  7 
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E  X  P  E  N  D  I  T  U  R  E  S 


IH     ADVERTISING     MEDIA 
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Fig'ares  Indicate  Average 


102 


!L 


DEALER  HKT.PS 
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For  Detailed  Explanation  of  Chart  See  Page  7 
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PER    CENT    OP    TOTAL    APPROPRIATION                             as 
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II 


EXPENDITURES     IH     ADVERTISINQ     MEDIA 
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PRailUMS. 
NOVELTIES 
ETC. 

HOUSE 
ORGANS 

SALES  & 

SERVICE 

LITERATURE 

CONVENTIONS 
&  SXHIBITS 

MOTION 
PICTURES 

PUBLICITY 

3 

1932 

3 
1933 

2 
1932 

2 

1933 

1 
1932 

1 
1933 

1 
1932 

2 

1933 

3 

1932 

3 
1933 

5 
1932 

5 

1933 

1 
1932 

1 
1933 

0 
1932 

0 
1933 

20.3 

22.5 

10.5 

- 

4.6 

T4.4 

- 

" 

-ilI^ 

1 

1.5 

r 

— tt— 

-1- 

Figures  Indicate  Average 


For  Detailed  Explanation  of  Chart  See  Page  7 
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E  X  P  E  N  D  I   T  U  R  E  S 


IN  ADVERTISING  MEDIA 


MAG. 

/IZINES 

NEPrSPAPBRS 

RADIO 

TRADE.   BUS. 
A  INDUSTRIAL 
PUBLICATIONS 

FARM 
JOURNALS 

(XJTDOOR 

CAR 
CARDS 

DIRECT  MAIL 

NO.  COS 
100 

.        0 
1932 

0 
1933 

0 
1932 

0 
1933 

0 
1932 

0 
1933 

8 
1932 

7 
1933 

0 
1932 

0 
1933 

0 
1932 

0 
1933 

0 
1932 

0 
1933 

6 

1932 

6 
1933 

95 

90 

85 

60 

o      T8 

o 

HI 

< 
M 

Z       65 

o 

Q,       60 

< 

55 

•-3 

<      50 

EH 

O 

^      46 

; 

. 

o      40 

42.2 

.39^ 

. 

!:  « 

• 

. 

pq 

o 

30 

m 

• 

P4 

«       25 

25.3- 

, 

20 



20. « 

15     - 

10     - 

5     - 

■ 

.1 

.    .. 

PLANT         SQUIPliENT 
(Other  Than  Machinery  and  Tools) 


8  CoEipanies  -   1932 
7  Companies  -   1933 


Figures  Indicate  Average 


110 


DEALER  HKI.PS 
A  DISPLAYS 

FRRR  GOODS  A 
AT.T.OirANCES 

PRBIIUMS, 
NOVELTIES 
ETC. 

HOUSE 
OHQASS 

SALES  A 
SERVICE 
LITERATURE 

CONVENTIONS 
A  UXUlblTS 

MOTION 
PICTURES 

PUBLICITY 

0 
1932 

0 
1933 

0 

1932 

0 

• 

1933 

1 
1932 

1 
1933 

3 
1932 

3 
1933 

6 
1932 

6 
1933 

4 
1932 

3 
1933 

0 
1932 

0 
1933 

1 
1932 

1 

1933 

• 

- 

- 

- 

L3.1 

li.i 

11.7- 

11.8 

- 

4-*?-     1 

1" 

■r 

= 

" 

■14" 

■i:r 

NO.  COS. 
100 

95 

90 

85 


60 


75 


70 


65 


60 


55 


•< 

M 

O 

06 

a, 
< 


50   < 

o 

45    ^ 


40    o 


35 

30 

25 

20 

15 

10 

5 
0 


o 


For  Detailed  Explanation  of  Chart   See  Page  7 
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B     R     fiAKDOWN  OF  THB 


Showing  Average  Percentage  of  Total 


INDUSTRY 

NO. 
OF 

COS. 

•H 

a 
U 

s 

S 

nH 

1 

O 
•H 

s 

t 

« 
1 

o 

.2 

aa 

n 

o 

c 

(0 

SB 

& 

m 
C 

o 

•H 

o 

•H 

•3 

3 

c 

M 

a 

S 

u 

3 
o 
*-» 

e 

u 
o 

o 

O 

OB 
U 
O 

1 

»4 

0) 

a 

3 
n 
C 
o 
o 

1 
a 

(0 

b. 

u 
o 
l-i 
«J 
a> 
a 

1 

r-1 
•H 

•8 

u 

a 
a 

r-l 

© 

<D 

iH 

oJ 

Automotive  Squipmeot 

4 

12.4 

.2 

2.6 

27.7 

2.0 

1.2 

7.4 

3.7 

Bldg.  A  Const.  Material 

9 

7.6 

5.0 

1.0 

17.2 

4.7 

1.1 

7.4 

7.1 

5.9 

Building  Specialties 

4 

23.0 

10.6 

10.6 

5.5 

5.2 

Chemicals  A  Allied  Prod. 

5 

2.6 

28.1 

6.6 

5.3 

12.3 

3.4 

.9 

Irob  A  Steel  A  Their  Prod. 

6 

9.0 

14.8 

24.4 

.1 

6.5 

1.9 

3.0 

Machinery  A  Supplies 

15 

2.6 

1.8 

12.3 

18.9 

1.3 

11.6 

2.3 

.8 

Machine  Tools 

4 

1.5 

36.4 

15.5 

1.7 

2.0 

Paper  A  Paper  Products 

6 

16.6 

.2 

6.6 

3.3 

21.6 

14.0 

4.7 

Plant  Equipment 

8 

42.2 

18.9 

ADVERTISING  BUDGET 


19     3     2 


Appropriation  Spent  in  Each  Medium 


A  ♦  B    ♦  C  «  100^ 
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C5 
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iH 
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rH 

•H 
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0) 

•r-l 

o 

O. 

<D 

P« 

6 

o 
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<D 

> 

-H 

o 

rH 

n 

(D 

Q 

3 

0) 

3 

rH 

c 

■fJ 

^ 

S3 

r-» 

& 

en 

04 

^ 

o 

^ 

o 
o 

:§ 

I 

:3 

2.0 

.1 

.5 

10.1 

4.0 

1.8 

2.3 

.3 

2.4 

80.7 

7.3 

12.0 

.4 

.1 

.5 

4.3 

4.3 

2.5 

.2 

.5 

1.3 

1.2 

72.3 

11.3 

16.4 

13.9 

1.7 

.2 

1.9 

1.7 

74.3 

6.9 

18.8 

1.1 

.1 

4.9 

3.7 

4.9 

2.9 

.2 

.1 

77.1 

6.3 

14.6 

.5 

.3 

2.6 

11.4 

3.6 

1.4 

1.7 

.8 

82.0 

6,5 

11.5 

.2 

.7 

3.3 

9.4 

2.4 

.8 

1.4 

.8 

70.6 

8.8 

20.6 

1.2 

6.2 

.6 

.1 

2.9 

68.1 

6.0 

25.9 

.6 

6.8 

.2 

.5 

2.1 

2.1 

.1 

.1 

.1 

79.6 

2.5 

17.9 

.1 

4.9 

8.8 

2.1 

.3 

.8 

78.1 

5.3 

16.6 
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I 

nil 


B     R     g    A     K     D     0     W     N         OF         T     H     S  ADVERTISING         BUDGET 


19     3     3 


Showing  Average  Percentage  of  Total 


Appropriation  Spent   in  Each  Medium 


INDUSTRY 

NO. 

OF 

COS. 

a 
o 
c 

•H 
N 

OB 

u 
o 

09 

1 

2 

• 
a 

1 

O 

•H 

rH 

H 
1 
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•H 
T3 

•a 
u 
o 

09 

ID 
«> 

a 
a 

m 

i 

« 

2 

a 

C 
o 
t-l 

■s 

o 

•H 
r-t 

.o 

3 

a« 

at 
u 

t 

a 

M 

m 

H 

S 

u 

o 

S 

u 
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o 
•a 

« 
B 

3 

a 
c 
o 
o 

1 

.H 
•ri 

s 

t 

u 

•H 

1 

•H 

■8 

U 

a 
o 
u 

AutomotlTe  Equipment 

4 

11.2 

.2 

2.0 

2.1 

23.7 

.7 

10.9 

5.7 

Building  St  Const,  Material 

8 

3.7 

1.1 

15.9 

5.4 

3.1 

10.3 

7.5 

7.1 

Building  Specialties 

3 

27.8 

9.3 

4.8 

10.9 

7.0 

Chemicals  4  Allied  Prod. 

4 

2.3 

28.2 

6.2 

9.0 

12.4 

5.0 

.7 

Iron  A  Steel  4  "Bheir  Prod, 

6 

9.0 

14.7 

18.9 

.1 

10.4 

1.2 

3.8 

Machinery  4  Supplies 

12 

1.7 

13.9 

12.9 

.8 

13.3 

3.8 

1.1 

Machine  Tools 

3 

2.1 

29.0 

18.7 

2.7 

2.7 

Paper  4  Paper  Products 

6 

15.7 

1.7 

.9 

4.7 

3.3 

20.6 

14.9 

4.2 

Plant  Equipment 

7 

39.8 

17.9 
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09 
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CO 
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•J 

•H 
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C 
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09 

<a 
to 
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CO 
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in 

•8 

(0 
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fH 

CO 
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■s 

> 
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o 
o 

O 
•H 
O. 

C 
O 
•H 

O 

■s 

9 

o 

o 

rH 
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f4 

ADV.  MEDIA 

ADV.  DEFT. 

1.8 

.1 

.7 

12.4 

1.5 

3.6 

2.5 

.2 

2.8 

82.1 

5.5 

12.4 

.4 

.3 

.7 

2.4 

7.8 

4.5 

.2 

.5 

•4 

1.3 

72.6 

U.l 

16.3 

7.9 

3.3 

•  6 

2.2 

73.8 

7.1 

19.1 

1.4 

6.2 

2.4 

2.8 

2.2 

1.4 

80.2 

8.1 

11.7 

.1 

.3 

2.0 

12.8 

4.1 

1.8 

1.7 

.5 

81.4 

7.0 

11.6 

.3 

.9 

4.6 

10.9 

3.2 

.7 

1.3 

69.4 

6.6 

24.0 

2.1 

5.2 

.6 

8.6 

2.8 

74.5 

3.0 

22.5 

.7 

7.5 

.4 

.5 

2.1 

2.1 

.1 

.1 

.2 

79.7 

2.5 

17.8 

.1 

5.7 

10.0 

1.5 

.1 

.3 

2.3 

77.7 

6.2 

16.1 
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INDUSTRIAL  ADVERTISING  BUDGETS  FOR  1955 


75  Companies 


Industry 

MADE  UP  IN  ADVANCE  FOR 

REVISION 

Calendar 
Year 

Fiscal 
Year 

1 
Mo. 

3 
Mos. 

4 
Mos. 

6 
Mos. 

Every 
Month 

Every 
5  Mos. 

Every 
4  Mos. 

Semi- 
Annually 

Auto  Equipment 

2 

1 

1 

1 

1 

Bldg.  Material 

5 

S 

S 

1 

3 

8 

Bldg,  Specialties 

2 

1 

1 

2 

1 

Chemi  cals 

5 

1 

2 

Iron  &  Steel 

6 

1 

1 

Machinery 

6 

4 

2 

1 

1 

5 

1 

3 

1 

2 

Machine  Tools 

2 

1 

1 

1 

paper 

5 

1 

1 

2 

1 

plant  Equipment 

4 

2 

3 

1 

1 

Not  Classified 

4 

2 

3 

1 

TOTAL 

41 

12 

14 

2 

1 

5 

2 

18 

3 

6 

BASIS  UPON  WHICH  1955  BUDGETS  WERE  DETEFMINED 


65  Cantpanies 


Industry 

Estimated  Amount 

Needed  for 
Adequate  Campaign 

Percentage 

of  1932 

Sales 

Percentage  of 

1955  Est. 

Sales 

Ccoib.  of 
1952  &  1955 
Est*  Sales 

Other 
Methods 

Auto  Equipment 

1 

1 

1 

Bldg*  Material 

5 

4 

Bldg*  Specialties 

8 

1 

Chemicals 

4 

1 

1 

Iron  &  Steel 

5 

1 

1 

Msichinery 

7 

8 

Itochine  Tools 

5 

1 

Paper 

5 

1 

1 

Plant  Equipment 

9 

3 

1 

Not  Classified 

S 

1 

TOTAL  INDUSTRIAL 

35 

3 

22 

3 

2 

U6 
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COWARISON  OF  1933  DHUSTRIAL  HJDCrETS  WITH  1952  EXPENDITURES 


In  the  industrial  field,  14  advertisers  stated  that  they  planned  to  increase 
their  advertising  expenditures  in  1933  as  compared  with  1932,  33  planned  to 
decrease  and  19  planned  to  spend  approxiD»tely  the  same  amount.  The  table 
on  the  opposite  page  lists  the  percentage  of  increase  or  decrease  as  reported 
by  individual  advertisers  in  each  group. 

Below  are  the  number  of  companies  which  showed  increases  and  decreases  in 
each  medium  in  their  budgets  for  1933  compared  with  1932  expenditures.  The 
table  is  based  on  the  reports  of  56  Industrial  Advertisers. 


Increases  and  Decreases  in  Each  Medium 


Medium 

Magazines 

Newspapers 

Radio 

Business  Papers 

Trade  Papers 

Industrial  Publications 

Eaim  Journals 

Outdoor 

Car  Cards 

Direct  Mail  -  Consumer 

Direct  Mail  -  Dealer 

Dealer  Helps 

Displays 

Free  Goods  &  Allowances 

Samples 

premiums 

Miscellaneous  Novelties 

House  Organs 

sales  &  Service  Literature 

Conventions  5c  Exhibits 

Motion  Pictures 

Price  Lists,  etc. 

Publicity 


No.  of  Cos. 

Increase 

Decrease 

Same 

10 

1 

6 

3 

5 

4 

1 

S 

S 

4 

1 

S 

29 

13 

10 

30 

U 

IS 

3 

8 

3 

1 

1 

40 

12 

11 

17 

25 

11 

X 

13 

20 

5 

4 

11 

9 

£ 

8 

5 

3 

1 

8 

5 

8 

3 

1 

1 

14 

2 

8 

10 

21 

e 

4 

11 

35 

14 

8 

13 

36 

8 

7 

21 

12 

4 

8 

6 

8 

4 

14 

1 

3 

10 

COMPAHLSON  OF  1933  INDUSTRIAL  BUDGETS  WITH  1932  EXPEI\T)ITUH5S 

66  Companies 

Showing  Percentage  of  Increase  or  Decrease 
in  Appropriations  of  Individuail  Companies 


INDUSTHT 


Automotive  Equipment 


Bldg.  &  Construction  Material 
Bldg.  Specialties 


Chemicals  &  Allied  Products 


Iron  &  Steel  &  Their  Products 


INCREASE 
No.  Per 
Cos.  Cent 


Machinery  &  Supplies 


3 

1 

1 

14.5 

8 

17.5 

20.0 

3 

25.0 

25.0 

20.0 

Machine  Tools 


Paper  &  Paper  Products 


Plant  Equipment 


1   32.8 


2*  50.0 


Not  Classified 


5.7 


TOTAL 


14 
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*  Companies  for  vmich  figures  are  not  given  did 
not  indicate  size  of  increase  or  decrease 
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DECREASE 

No. 

Per 

Cos, 

Cent 

3* 

40.0 

9.2 

5* 

45.0 

2* 

2* 

10.0 

4* 

20.0 

6.0 

25.0 

9 

6.7 

30.5 

5.0 

25.0 

40.0 

25.0 

50.0 

20.0 

62.2 

2 

3.0 

20.0 

2 

16.0 

60.0 

4 

30.0 

10.0 

20.0 

50.0 

33 


SAME 

No. 

Cos. 


2 

1 
3 

1 


19 
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PART       IV 


MISCELLANEOUS 


Part  IV  presents  Yarious  miscellaneous  infonnation  related  to  the 
general  subject  of  advertising  budgets. 

It  indicates  the  lack  of  unifoimity  among  advertisers  in  the  use  of 
the  teim  "sales  promotion** ,  it  presents  figures  on  the  relative  cost 
of  radio  time  and  talent  and  it   includes  data  reported  by  a  few  com- 
panies on  the  anount  of  advertising  material  paid  for  by  dealers. 
It  also  presents  figures  for  a  small  number  of  export  advertisers  on 
the  relation  of  export  advertising  expenditures  to  the  company's 
total  advertising  appropriation  and  the  relation  of  export  advertis- 
ing to  export  sales  volume. 

Items  Classified  As  *»Sales  promotion" 

The  questionnaire  used  in  this  survey  called  for  a  check  of  the  items 
classified  by  each  company  as  "sales  promotion".     The  results  showed 
a  wide  variation  in  the  use  of  this  teim. 

Of  all  companies  included  in  the  analysis,   19  listed  certain  items 
which  they  classified  as  sales  promotion  but  ^ich  they  included  in 
their  advertising  appropriations.     These  19  companies  are  listed  xinder 
Group  "A"  below.     Group  "B"  lists  12  other  companies  which  do  not   in- 
clude these  itecis  in  their  advertising  appropriations  but  charge  them 
to  "sales  promotion",  to  sales  expenses  or  to  sctne  account  other  than 
the  advertising  appropriation.     In  the  case  of  these  13  cocipanies, 
therefore,   these  itecis  are  not  included  in  the  figures  showing  "expen- 
ditures in  advertising  media",   listed  in  the  preceding  pages. 


GROUP 

A 

GROUP  B 

Chargec 

L  to 

Not  Charged  to 

Advert i 

.sing 

Advertising 

Medium 

No,  of 

Cos, 

No.  of  Cos, 

Direct  Mail  -  Consumer 

1 

Direct  Mail  -  Dealer 

8 

Dealer  Helps 

3 

Store  &  Window  Displays 

4 

Free  Goods  &  Adv.  Allow. 

4 

samples 

6 

Premiums 

8 

Bause  Organs 

Z 

sales  &  Service  Literature 

5 

Conventions  &  Exhibits 

3 

Motion  Pictures 

8 

a 

Price  Lists 

9 

8 

Other 

8 

5 
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EXPStJDITURES  FOR  RADIO  TIME  AND  TALENT 
In  Relation  to  Total  Advertising  Appropriation 


The  table  below  is  presented  in  order  to  show  the  proportion  of  the 
advertising  appropriation  spent  for  radio  time  and  radio  talent  and 
their  relation  to  each  other,  as  reported  by  32  radio  advertisers 
in  15  different  industries. 


Industry 


Auto  Accessories 


Per  Cent  of  Total  Appropriation 


Time  Talent 
1933   1933 


Coffee  &  Tea 

Drug  Sundries  1 

Drugs  &,  Toilet  Articles    3 


No, 

Time 

Talent 

Cos, 

1932 

1938 

^ 

* 

4 

3,9 

1.5 

6,0 

5,0 

18.8 

9,1 

19,1 

8,4 

S 

7,6 

3,2 

14,6 

4,9 

16,2 
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5,3 


14,5 

4,0 

Electrical  Equip,  &  Supp, 

1 

6,9 

3,7 

Financial  &  Insurance 

3 

87,0 

11,6 

19,2 

11,9 

Grocery  Products 

6 

7,2 

•5 

32.0 

9,0 

21,1 

2,0 

13,0 

7,0 

57,0 

2.0 

Jewelry  &  Silverware 

1 

6,9 

3.0 

Office  Equip.  &  Supp, 

1 

26,0 

4,0 

Paper 

1 

Petroleum  Products 

4 

5,5 

2,0 

9.1 

7,8 

Proprietaiy  Medicines 

1 

14,0 

5,6 

Radio  Equip.  &  Supp, 

2 

32.8 

12,2 

3,0 

1.0 

Shoes 

1 

3,9 

1.5 

Not  Classified 

1 
32 

6,5 

4.7 

Total  Companies •.... 

Average, ,,,. 

.  15.6 

5.2 

% 


20.0 


13.1 


6.4    8.8 


1.5 

1.5 

15.8 

10.3 

19.2 

7.0 

19.3 

9.0 

4.2 

3.2 

1.8 

•5 

11.6 

4.9 

15.8 

9.5 

11.9 

.8 

30.0 

8.0 

16.6 

5.2 

13,0 

7.0 

9.9 

5.4 

5.0 

1.5 

8.1 

6.3 

25.0   10.0 


4.0 


5.4 


Ul 
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CHAHJING  THE  DEALER  FOR  ADVERTISING  M/ITERIAL 


It  was  found  that  quite  a  number  of  companies  included  in  the 
survey  charged  their  dealers  for  certain  types  of  advertising 
material  sent  to  them  such  as  direct  mail,  dealer  helps  and 
store  and  window  displays,  and  credited  the  amount  so  received 
to  the  advertising  appropriation.  In  the  preceding  pages  of 
this  report,  the  figures  on  advertising  expenditures  represent 
the  gross  amount  paid  for  such  material  by  the  advertiser. 

The  table  on  the  opposite  page  is  presented,  therefore,  in  or- 
der to  give  some  indication  as  to  the  number  of  advertisers 
who  charge  dealers  for  advertising  material  and  the  proportion- 
ate cost  of  the  material  so  charged.  It  is  based  on  40  compan- 
ies. 

It  shows  for  each  company  the  total  cost  of  the  material,  in 
relation  to  the  company's  total  appropriation,  and  the  percent- 
age which  is  paid  for  by  the  dealer.  In  sane  cases  percentage 
figures  were  not  given  but  a  charge  to  the  dealer  was  mentioned. 

In  addition  to  these  40  companies,  others  indicated  that  the 
dealers  were  charged  for  part  or  all  of  this  material  but  that 
the  charge  was  made  against  the  sales  account,  a  sales  promo- 
tion account,  the  general  administrative  expenses  of  the  busi- 
ness, or  to  some  account  other  than  the  advertising  appropria- 
tion. 


ADViSTISlNG  MATERIAL  PAID  FOR  BY  DEALERS 


In  Relation  to  Total  AdTertislng  Appropriation  -  1932 


Direct  Kail 

Store 

ft  l^n- 

(Constuner) 

DecQer  Helps 

dow  Hi 

L splays 

Other 

T^al                1 

iof 

Total 

%ct 

Total 

Total 

ioi 

%ot 

%ot 

%ot 

%ot 

%ot 

App. 

App. 

Total 

Total 

Total 

Total 

Total 

Total 

Spent 

Paid  by 

No. 

App. 

App. 

App. 

App. 

App. 

App. 

App. 

by  Co. 

Dealers 

of 

Spent 

Paid  by 

Spent 

Paid  by 

Spent 

Paid  by 

Paid  by 

on  These 

on  These 

Consiimer  Products 

Cos. 

by  Co. 

Dealer 

by  Co. 

Deeder 

by  Co. 

Dealer 

Dealer 

Items 

Itecs 

Agricultural  Equip. 

3 

8.6 

3.1 

3.5 

1.1 

1.0 

12.1 

5.2 

22.2 

1.5 

5.0 

2.0 

.7 

29.2 

2.2 

16.0 

16.0 

3.0 

19.0 

16.0 

Auto  Accessories 

5 

2.5 

2.5 

2.5 

2.5 

4.0 

4.0 

9.0 

9.0 

7.8 

4.7 

15.0 

14.2 

3.0 

4.5 

25.8 

23.4 

4.5 

4.0 

2.0 

1.8 

2.0 

1.8 

8.5 

7.6 

12.9 

5.7 

6.6 

.2 

16.5 

3.2 

8.0 

36.0 

17.1 

Clothing  &  Accessories 

5 

1.0 

.2 

2.0 

•4 

3.0 

•  6 

6.0 

1.2 

.1 

36.0 

1.8 

10.0 

.5 

46.0 

2.4 

Electrical  Equipment 

3 

1.6 

7.3 

6.6 

19.2 

4.8 

28.1 

U.4 

2.9 

6.8 

4.3 

1.0 

29.2 
6.0 

1.5 

38.9 
10.3 

1.5 
1.0 

Financial  ft  Insurance 

1 

5.0 

1.0 

.1 

6.0 

.1 

Furniture 

2 

4.8 

4.3 

9.5 

13.3 

27.6 

4.3 

42.9 

20.0 

13.0 

10.0 

30.2 

•6.1 

30.0 

Grooary  Products 

1 

10.0 

1.0 

10.0 

1.0 

20.0 

2.0 

Household  Elec.  App. 

1 

15.0 

3.0 

7.0 

5.0 

27.0 

3.0 

Jewelry,   Clocks  ft 

4 

.9 

15.0 

.7 

5.0 

.6 

20.9 

1.3 

Silrerware 

16.7 

2.8 

9.2 

.1 

7.9 

33.8 

2.9 

21.0 

6.9 

8.4 

2.8 

29.4 

9.7 

Knit  Goods,   etc. 

2 

2.0 

3.6 

3.5 

7.1 

2.0 

10.0 

16.0 

5.3 

7.0 

33.0 

5.3 

Ifusical  Inetruments 

1 

8.1 

1.9 

1.5 

.2 

15.1 

3.8 

24.7 

5.9 

Office  Equip.  A  Supp. 

1 

44.7 

17.9 

30.3 

8.6 

75.0 

26.5 

Petroleun;  Products 

2 

5.0 

2.5 

3.0 

1.5 

2.0 

1.0 

10.0 

5.0 

Radio  Equip,   ft  Supp. 

2 

9.3 

7.5 

3.7 

3.0 

2.5 

10.5 

15.5 

Shoes 

1 

10.0 

5.0 

2.0 

12.0 

5.0 

Not  Classified 

3 

15.8 

2.6 

15.8 

2.6 

IndustriE.1  Products 

1 

3.4 

2.0 

1.0 

4.4 

2.0 

Automotive  Equip. 

Bldg.  ft  Cons,  Ifeterial 

1 

19.0 

9.5 

1.5 

19.0 

11.0 

Machinery  ft  Supplies 
TOTAL 

1 

18.3 

2.0 

18.3 

2.0 

40 

Hote  -  Percentages  reported  in  the  column  headed  "other"  included  such  items  as  signs,   specialties,  noraltiea, 
calendars,   sales  manual e,    etc. 
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EXPORT  ADVKRTISINS  BUDGET 


'1' 


\k 


{' 


M 


EXPORT  ADVEKPISIMJ  BDIXJET 


In  this  table  are  listed  figures  reported  by  45  export 
advertisers  on  the  relation  of  each  company* s  export 
advertising  expenditures  to  its  total  advertising  ap- 
priation  and  also  the  relation  of  the  export  advertis- 
ing expenditures  to  the  coi!ipany*s  export  sales  volume. 

Some  ccmpanies  indicated  that  they  advertise  abroad  but 
gave  no  percentages*  Others  stated  that  their  export 
advertising  expenditures  were  handled  separately  from 
their  domestic  advertising  and  that  figures  on  their  ex- 
port activities  were  not  readily  available  in  the  domes- 
tic  advertising  department. 


K 


i 


i 


«! 


In  Relation  to  Total  Advertising 
Budget  and  to  Export  Net  Sales  Volume 


Consumer  Products 


Air  Planes 

Auto  Accessories 


Auto  Trucks 

Clothing  &  Accessories 

Drug  Sundries 

Drugs  ft  Toilet  Articles 


Electrical  Equipment  &  Supplies 
Floor  Coverings 
Furniture^  Home  Furn.,   etc. 
Grocery  Products 


Jewelry,  Silverware,   Clocks 
Ifusical  Instruments 
Office  Equipment  &  Supplies 
Proprietery  Uedicines 
Radio  Equipment  St  Supplies 


Shoes 

Textiles 

Wearing  Apparel  (Hail  Order) 

Not  Classified 


Industrial  Products 


Automotive  Equipment 


Chemicals  ft  Allied  Products 


Ifachinery  ft  Supplies 

llachine  Tools 

Paper  ft  Paper  Products 

Plant  Equipment 


3 
3 


1 
1 
2 


Total ^ 45 


Per  Cent 

of  Export 

Per  Cent  of 

Sxpori 

No. 

Adv.  Budget  to  Total 

Adv.  Budget 

to  Sx^ 

i22§i 

Adv.  ] 

Budget 

port  Net 

Sales 

1932 

1933 

193§ 

1933 

1 

8.0 

10.0 

4 

4.4 

3.9 

1.1 

1.1 

4.0 

5.0 

6.0 

7.0 

4.0 

3.0 

5.5 

4.5 

5.2 

7.8 

1 

1.0 

1.0 

Z 

4.0 

6.0 

8.0 

8.0 

5.0 

2.5 

4.0 

4.0 

2 

7.0 

10.0 

10.0 

9.0 

2.0 

2.0 

5 

5.8 
10.2 

a 

6.1 
25.2 

21.0 

17.0 
3.3 

20.7 
42.0 

10.0 

10.0 

20.0 

20.0 

1 

12.7 

15.4 

5.3 

3.7 

1 

1.5 

3.0 

1 

2.0 

1.0 

6.0 

2.5 

4 

4.0 

4.0 

6.0 

5.0 

6.4 

8.4 

9.1 

8.4 

2.0 

1.0 

1.0 

.5 

10.0 

10.0 

5.0 

8.0 

1 

5.0 

1 

4.2 

5.4 

1 

1.0 

1.0 

1 

1.5 

1.1 

45.0 

45.0 

3 

10.0 

10.0 

5.0 

5.0 

.7 

.7 

3.1 

3.1 

5.0 

7.0 

3.5 

5.0 

1 

4.4 

3.9 

1*1 

1.1 

1 

3.0 

3.0 

1 

1.5 

1.0 

10.0 

1 

19.8 

9.5 

5.7 

3.8 

8.0 

15.0 

4.0 

3.9 

4.0 

1.9 

3.5 

5.0 

9.0 

4.2 

4.0 

3.5 

1.5 

2.0 

1.0 

1.0 

2.0 

1.0 

10.0 

10.0 

5.0 
6.9 


.5 
1.5 


12.0 


4.0 

7.0 


1.5 
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PART     V 


COMPARISON     OF     BUDGETS 


19E9,   1930,    1932  &  1933 


part  V  includes  comparative  figures  on  advertising  budgets  for 
the  years  1952  and  1933,   as  presented  in  this  report,   with  bud- 
gets for  the  years  1929  and  1930  as  compiled  in  the  report  en- 
titled "The  Advertising  Budget"   issued  by  the  Association  in 
Januarj'-  1931, 

On  the  opposite  page  appears  a  table  comiDaring  present  methods 
of  determining  advertising  budgets  with  those  used  to  deteimino 
budgets  for  the  year  1930 • 

Total  advertising  expenditures  in  relation  to  sales  volume  are 
listed  for  the  four  years  on  page  128,   administrative  expenses 
of  the  advertising  department  on  page  130,   and  space  production 
costs  on  page  132,     The  table  on  page  154  shows  the  proportion 
of  companies  using  each  advertising  medium,   irrespective  of  vol- 
ume, and  the  final  table  on  page  135  indicates  the  number  of 
companies  increasing  and  decreasing  allowances   for  each  medium 
in  budgets  for  the  future  year  compared  with  actual  expenditures 
in  the  preceding  year. 

It  will  be  noted  that  administrative  expenses  of  the  advertising 
department  in  relation  to  the  total  advertising  appropriation  ap- 
pear to  have  increased  in  most   cases.     This   is  due  largely,  per- 
haps,  to  decreased  advertising  expenditures  rather  than  to  in- 
creased expenses  of  maintaining  an  advertising  department* 

In  comparing  the  1932  and  1933  figures  ^rith  the  figures   for  1929 
and  1930  different  classifications  of  products  will  be  noted  in 
some  cases.     For  example,   in  the  current  report  products  sold 
througli  retail  drug  stores  have  been  classified  into  three  groups: 
(1)   proprietary  medicines,    (2)   drug  sundries,   and   (3)   drugs  and 
toilet   articles  other  then  proprietary  medicines  and  drug  sundries, 
while  in  the  1929-1930  report  all  of  these  products  were  included 
in  one  group  headed  "Drugs  and  Toilet  Articles'*.     Likewise,  the 
autoanotive  industry,   classified  under  one  group  in  the  1929-1930 
report  has  been  sub-divided  into  four  separate  groups:      (1)   auto- 
mobiles,   (2)   auto  accessories  sold  at  retail,    (3)   auto  trucks,  and 
(4)   automotive  equijanent  sold  to  manufacturers. 

Similarly,   other  industries  have  been  subdivided  in  sane  cases  in 
order  to  show  as  truly  representative  figxires  for  each  group  as 
possible. 


BASIS  UPON  WHICH  BUDGETS  WERE  DETEHKCENED 
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The  table  below  lists  various  methods  used  to  determine 
advertising  budgets  and  shows  for  each  of  the  two  surveys 
the  percentage  of  the  total  number  of  companies  using  each 
method. 

Per  Cemt  of  Total 
Companies  Using  Each  Method 


1930 

Estimated  amount  needed  for 

adequate  campaign.    ••••••         37 

A  fixed  percentage  of  sales  for 

previous  year*   ••..••••         14 

A  fixed  percentage  of  estimated 

sales  for  future  year*   •  •  •  •         13 

Combination  of  previous  year's 
sales  and  estimated  sales  for 
future  year.   •••••••••         34 

Other  methods  ••••....••  2 

100 


1933 


49*8 


9*3 


31*2 


5.7 

4.0 


100.0 


It  is  noteworthy  that  the  proportion  of  the  total  companies 
who  determined  their  advertising  budgets  according  to  "a  fixed 
percentage  of  sales  for  the  previous  year**  has  been  reduced  in 
comparison  with  the  year  1930  while  the  proportions  using  for 
a  basis  "a  fixed  percoatage  of  estimated  sales  for  future  year** 
and  "an  estimated  amount  needed  for  an  adequate  campaign"  have 
each  shown  a  marked  increase. 
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Consiimer  Advertisers 


TOTAL  ADVERTISING  EXPENDITURES 


In  Relation  to  Net  Sales  Volume 


INDUSTRY 


Agricultural  Equipment  &  Supp. 

Autcxnobiles 

Auto  Accessories  (Sold  at  Retail) 

Auto  Trucks 

Automotive 

Clothing  So  Accessories 

Confections 

Drugs  &  Toilet  Articles  (Not  in- 
cluding Proprietary  Medicines 
and  Drug  Stmdries) 

Proprietary  Medicines 

Drug  Sundries 

Drugs  8c  Toilet  Articles 

Electrical  Equipment  &  Supp, 

Radio  Equipment  &  Supplies 

Electrical  &  Radio 

Financial  &  Insurance 

Furniture,  Home  jjum,  2&  Supp. 

Furniture 

Floor  Coverings 

Household  Electrical  Appliances 

Heating,  Air  Conditioning,  and 
Refrigeration  Equipment 

Household  Equipment  Other 
Than  Electrical 

Grocery  Products  (Not  Including 
Coffee  &  Tea) 

Coffee  &,  Tea 

Food 

Hardware 

Jewelry,  Clocks  Sc  Silverware 

Knit  Goods,  Hosiery  &  Underwear 

Office  Equipment  &  Supplies 

paints  &  Varnishes 

Petroleum  Products 

Shoes 

Textiles 

Travel  &  Transportation 


1929 

1930 

1932 

1933 

i^ 

* 

* 

* 

4.0 

4.1 

2.97 

3.62  ^ 

4.76 

4.50  ti 

5.62 

4.75   ^ 

1.95 

2.00 

3.5 

3,5 

5.8 

3.8 

4.86 

5.09  »H 

6.25 

5.67  ^ 

24.20 

26.30 

40.17 

41.67 

6.89 

6.41  ^ 

21.2 

19.6 

5.04 

4.55 

7.00 

7.25 

5.9 

5.9 

1.0 

1.1 

1.02 

1.42- 

7.50 

7.31 '^ 

3.9 

3.7 

4.17 

3.00  ' 

7.65 

8.50^/ 

7.90 

6.14  /  '^ 

4.5 


4.5 


7.37 

7.05 

8.46 

7.00 

5.8 

5.6 

4.4 

4.7 

5.7 

5.7 

6.73 

5.73 

5.58 

5.50 

5.2 

5.3 

3.39 

3.17^ 

6.6 

6.4 

4.24 

4.42  '^ 

11.33 

11.00  ^ 

3.1 

3.2 

3.27 

3.07 

3.1 

3.0 

2.64 

3.37^ 

4.6 

4.6 

5.10 

5.00 

Industrial  Advertisers 
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TOTAL  ADVERTISING  EXPENDITURES 


In  Relation  to  Net  Sales  Volume 


INDUSTRY 


1929   1930 


Automotive  Eqxiipment 

Building  &  Construction  Materials 

Building  Specialties 

Chemicals  8c  Allied  Products 

Iron  &  Steel  &  Their  Products 
(Not  Including  Machinery) 

Machinery  &  Supplies  (Not  In- 
cluding Automotive  Equipment) 

Machine  Tools 

Metals,  Machinery,  etc. 

Paper  &  Paper  Products 

Plant  Equipment 

Industrial  (General) 


2.0    2.3 


1932   1933 


6.62 

4.57 

2.6 

2.8 

2.64 

2.37 

7.50 

6.75 

6.3 

6.1 

1.87 

1.82 

1.66 

1.22 

2.64 

2.65 

3.52 

3.25 

2.3 

2.5 

2.6 

2.6 

3.48 

3.96 

3.09 

5.25 
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Consumer  Advertisers 


i 


ADMINISTRATIVE  EXPENSES  OF  ADyERTISING  DEPAROJffiNT 


In  Relation  to  Total  Advertising  Appropriation 


INDUSTRY" 


Agricultural  Equipment  &  Supp, 

Automobiles 

Auto  Accessories  (Sold  at  Retail) 

Auto  Trucks 

Automotive 

Clothing  Sc  Accessories 

Confections 

Drugs  5&  Toilet  Articles  (Not  In- 
cluding Proprietary  Medicines 
and  Drug  Sundries) 

Proprietary  Medicines 

Drug  Sundries 

Drugs  &  Toilet  Articles 

Electrical  Equipment  &  Supplies 

Radio  Equipment  So  Supplies 

Electrical  &  Radio 

Financial  &  Insurance 

Furnifcure,  Home  Fum.  &  Supp, 

Furniture 

Floor  Coverinf:s 

PJbusehold  Electrical  Appliances 

Heating,  Air  Conditioning,  and 
Refilgeration  Equipment 

Household  Equipment  Other 
Than  Electrical 

Grocery  Products   (Not  In- 
cluding Coffee  &  Tea) 

Coffee  &  Tea 

Food 

HardY/aro 

Jewelry,  Clocks  &  Silvcrv/are 

Knit  Goods,  Hosiery  &  Underwear 

Office  Equipment  &  Supplies 

Paints  5c  \^mishes 

Petroleum  Products 

Shoos 

Textiles 

Travel  k  Transportation 


1929 

1930 

1932 

1933 

K» 

* 

* 

^ 

10.8 

10.7 

15.9 

16.0 

6.4 

6.3 

5.7 

6.8 

15,2 

14.0 

7.0 

6.9 

8.4 

8.2 

19.3 

17.5 

7.8 

7.8 

4.7 

4.3 

3.5 

3.8 

8.6 

8.5 

4.4 

4.3 

14.4 

13.3 

7.4 

5.7 

8.7 

9.4 

12.3 

12.1 

14.9 

13.7 

10.1 

10.0 

10.3 

10.6 

15.7 

16.5 

8.5 

7.5 

6.8 


6.4 


12.6   15.3 


4.8 

5.0 

2.5 

2,3 

5.7 

5.3 

10.1 

10.5 

5.4 

5.4 

U.6 

14.8 

7.6 

8.6 

8.5 

8.2 

18.6 

24.0 

13.1 

12.5 

7.7 

7.6 

4.7 

4.8 

5.8 

6.1 

5.3 

5.0 

12.6 

13.5 

16.3 

14.0 

5.3 

5.3 

5.3 

5.3 
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Industrial  Advertisers 


ADMINISTRATIVE  EXPET^ISES  OF  ADVERTISING  DEPARTMENT 


In  Relation  to  Total  Advertising  Appropriation 


INDUSTRY 


Automotivo  Equipment 

Building  &  Construction  Materials  10.5   10.2 


Building  Speci€G.tie8 

Chemicals  &  Allied  Products 

Iron  &  Steel  &  Their  Products 
(Not  Including  Msichinery) 

Machinery  &  Supplies  (Not  In- 
cluding Automotive  Equipment) 

Machine  Tools 

Metals,  Machinery,  etc. 

Paper  &  Paper  Products 

Plant  Equipment 

Industrial  (General) 


1929 

1930 

1932 
Si 

1933 

12.0 

12.4 

10.5 

10.2 

16.4 

16.3 

18.8 

19.1 

9.8 

10.0 

14.6 

11.7 

11.5 

11.6 

20.6 

24.0 

25.9 

22.5 

12.9 

12.6 

13.7 

14.2 

17.9 

17.8 

16.6 

16.1 

11.0   10.8 
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Consiimer  Advertisers 


ii 


SPACE  PRODUCTION  COSTS 


In  Relation  to  Total  Advertising  Appropriation 


IMXJSTRY 


Agricultural  Equipment  &  Supp* 

Automobiles 

Auto  Accessories  (Sold  at  Retail) 

Auto  Trucks 

Automotive 

Clothing  &  Accessories 

Confections 

Drugs  &  Toilet  Articles  (Not  In- 
cluding Proprietary  Medicines 
and  Drug  Sundries) 

Proprietaiy  Medicines 

Drug  Sundries 

Drugs  &  Toilet  Articles 

Electrical  Equipment  &  Supp* 

Radio  Equixsnent  &  Supplies 

Electrical  &  Radio 

Financial  &  Insurance 

Furniture,  Home  Furn.  &  Supp. 

Furniture 

Floor  Coverings 

Household  Electrical  Appliances 

Heating,  Air  Conditioning,  and 
Refrigeration  Equipment 

Household  Equipment  Other 
Than  Electrical 

Groceiy  Products  (Not  Including 
Coffee  &  Tea) 

Coffee  &  Tea 

Food 

Hardware 

Jewelry,  Clocks  &  Silverware 

Knit  Goods ,  Hosieiy  &  Underwear 

Office  Equipment  &  Supplies 

Paints  A.  Vamislies 

Petroleum  Products 

Shoes 

Textiles 

Travel  &  Transportation 


1929 

1930 

1952 

1933 

$ 

$ 

% 

1o 

8,5 

10.1 

5.7 

6.7 

4.1 

3.8 

4.8 

4.9 

5.1 

5.0 

5.8 

6.2 

9.0 

8.7 

6.7 

6.7 

6.3 

5.2 

3.4 

3.0 

2.7 

1.9 

7.6 

7.1 

4.2 

3.6 

4.1 

4.3 

5.7 

3.6 

4.4 

4.4 

^•2 

3.3 

4.4 

5.3 

3.8 

4.3 

4.7 

4.6 

7.2 

6.7 

4.4 

4.7 

4.9 


5.2 


6.5    4.8 


4.9 

4.7 

7.3 

9.3 

3.4 

3.5 

4.5 

4.5 

6.5 

6.5 

3.9 

3.7 

8.4 

9.4 

5.7 

5.5 

2.3 

2.6 

5.0 

5.0 

4.9 

5.2 

3.8 

4.0 

8.7 

8.3 

5.2 

5.7 

8.7 

8.5 

8.9 

10.0 

5.7 

5.7 

6.0 

6.0 

\  : 


132 


Industrial  Advertisers 


SPACE  PRODUCTION  COSTS 


In  Relation  to  Total  Advertising  Appropriation 


INDUSTRY 


Automotive  Equipment 

Building  &  Constmction  Materials   6.5 

Building  Specialties 

Chemicals  &  Allied  Products 

Iron  &  Steel  &  Their  Products 
(Not  Including  Machinery) 

Machinery  &  Supplies  (Not  In- 
cluding Automotive  Equipment) 

Machine  Tools 

Metals,  Machinery,  etc.  8.3 

Paper  &  Paper  Products 

Plant  Equipment 

Industrial    (General)  6.0 


1929 

1930 

1932 
5^ 

1933 

5J 

7.3 

5.5 

6.5 

6.6 

11.3 

11.1 

6.9 

7.1 

5.6 

5.6 

8.3 

8.1 

9.3 


6.5  7.0 

8.8  6.6 

6.0         3.0 


2.5         2.5 
5.3  6.2 


5.9 
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Percentage  of  Total  Comx>aziies  Increasiiig  and  Decreasing  Allowances 

for  Eacli  Medium  in  Budgets  for  Future  Year  as  Coorpared 

With  Actual  Ejqpenditiire  in  Preceding  Year 


'( 


PERCENTAGE  OF  TOTAL  COMPANIES  USING  EACH  MEDIUM 


Magazines 

Newspapers 

Radio 

Business  Papers 

Trade  Papers 

Industrial  Publications 

Farm  Journals 

Outdoor 

Car  Cards 

Direct  l&il  -  Consumer 

Direct  Mail  -  Dealer 

Dealer  Helps 

Displays 

Free  Goods  &  Allowances 

Saii^les 

Premiums 

Miscellaneous  Novelties 

House  Organs 

Sales  &  Service  Literature 

Conventions  &  Exhibits 

Motion  Pictures 

Price  Lists,  etc. 

Publicity 


1929 

1930 

i  ■ 

1932 

1933 

i 

i 

74.1 

73.0 

53.0 

51.6 

54,0 

54.0 

47.9 

44.7 

84.4 

28.0 

21.5 

18.7 

13.3 

U.9 

66.7 

66.3 

60.3 

60.7 

26.0 

26.0 

27.9 

26.0 

14.2 

14.6 

26«4 

24.2 

23.7 

21.9 

10.4 

9.9 

6.8 

6.8 

(83.3 

( 

(84.8 

{ 

60.3 
46.6 

58.9 
46.1 

(70,6 

( 
(72.4 

( 

55.3 
50.7 

55.7 
50.2 

6.1 

6.4 

12.3 

12.8 

16.0 

16.0 

4.8 

5.0 

4.1 

5.0 

20.5 

20.1 

28.6 

28.6 

28.8 

26.9 

46.7 

48.0 

45.7 

45.2 

41.0 

40.1 

42.5 

39.3 

16.7 

18.5 

14.2 

11.9 

25.5 

26.9 

16.9 

16.4 

24.7 

24.7 

i 


Medi\mi 


Msigazines 

Newspapers 

Radio 

Business  Papers 

Trade  papers 

Industrial  publications 

Faim  Journals 

Outdoor 

Car  Cards 

Direct  Mail  -  Consumer 

Direct  Mail  -  Dealer 

Dealer  Helps 


Free  Goods  &  Allowences 

Sauries 

Premiums 

Miscellaneous  Novelties 

House  Organs 

Sales  k  Service  Literature 

Conventions  &  Exhibits 

Itotion  Pictures 
Price  Lists,  etc. 

Publicity 


Increase 


1930-^9 


32.0 


34.0 


50.0 


16.0 


27.0 


19.0 
13.0 

( 
(29.0 


(36.0 


25.0 

31.0 

7.0 

11.0 
10.0 

17.0 


1933-32 


33.9 

28.2 

33.9 

18.2 

18.3 

22.6 

30.3 

35.4 

37.5 

25.9 

31.1 

29.3 

28.1 

11.5 

24.3 

25.0 

13.3 

25.0 

27.7 

18.2 

17.7 
21.1 

15.3 


Decrease 


1930-29 


33.0 
32.0 
24.0 


21.0 

33.0 


38.0 
35.0 

( 
(22.0 


(27.0 


14.0 

18.0 

22.0 

14.0 
17.0 

16.0 


1933-32 


37.2 

40.0 

44.7 

18.2 

27.7 

33.9 

30.3 

24.1 

6.2 

25.2 

14.5 

24.4 

19.3 

23.1 

13.5 

16.7 

11.1 

10.9 

20.8 

21.2 

20.6 
18.4 

11.9 


1930-29 


35.0 


34.0 


26.0 


63.0 


40.0 


43.0 
52.0 

( 
(49.0 


(37.0 


61.0 

51.0 

71.0 

75.0 
73.0 

67.0 


1933-32 


28.9 

31.8 

21.4 

63.6 

54.0 

43.5 

39.4 

42.5 

56.3 

48.9 

54.4 

46.3 

52.6 

65.4 

62.2 

58.3 

75.6 

64.1 

51.5 

60.6 

61.7 
60.5 

72.8 
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OFFICERS 

ASSOCIATION  OF 
NATIONAL  ADVERTISERS,  Inc. 

President 
STUART  PEABODY 
The  Borden  Company 

Vice-Presidents 

ALLYN  B.  MclNTIRE 
Pepperell  Manufacturing  Company 

BENNEH  CHAPPLE 
The  American  Rolling  Mill  Company 

W.  B.  GEISSINGER 
California  Fruit  Growers  Exchange 

Managing  Director  and 
Secretary-Treasurer 

PAUL  B.  WEST 
Assistant  Managing  Directors 

G.  s.  McMillan  a.  w.  lehman 

DIRECTORS 

LEE  H.  BRISTOL Bristol-Myers  Company 

ALLAN  BROWN Bakelite  Corporation 

W.  J.  DAILY General  Electric  Company 

GATES  FERGUSON  .  .  Int'n'l  Telephone  &  Telegraph  Corp. 
WM.  B.  GRIFFIN  ....  International  Silver  Company 
WM.  A.  HART      .      .      .  E.  I.  du  Pont  de  Nemours  &  Co.,  Inc. 

TURNER  JONES Coca-Cola  Company 

J.  M.  KRAUS A.  Stein  &  Company 

BERNARD  LICHTENBERG  .      .     Alexander  Hamilton  institute 

A.  T.  PREYER Yick  Chemical  Company 

W.  L.  SCHAEFFER      ....      National  Tube  Company 

GUY  C.  SMITH Libby.  McNeill  &  Libby 

D.  P.  WOOLLEY Standard  Brands.  Inc. 
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